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ABSTRACT

Public Service Announcements (PSAs) represent a powerful medium for social communication, particularly in 
addressing complex issues such as mental health. However, limited research explores how students, as members 
of Generation Z, design PSAs within higher education frameworks that integrate global sustainability agendas. 
This study investigates how Project-Based Learning (PBL) enables students to conceptualize and produce PSAs 
on mental health in alignment with the Sustainable Development Goals (SDGs). Using a qualitative participatory 
approach combined with visual content analysis, this study examines 33 PSAs produced by Communication and 
Film students at Universitas Pendidikan Indonesia. The findings reveal distinct disciplinary orientations in PSA 
design. Communication students prioritize clarity and directness through textual and verbal strategies, whereas 
Film students emphasize symbolic depth and aesthetic experimentation. Two representative PSAs, Nomophobia 
and They Just Want to Be Heard, are analyzed in detail to illustrate these differences. The analysis highlights 
contrasts in narrative structure, cinematography, and sound design across disciplines. The results demonstrate 
that Communication students ensure accessibility, while Film students enhance emotional resonance, suggesting 
complementary strengths. Overall, the study contributes to communication research by linking narrative and 
audiovisual strategies with PSA effectiveness. It also contributes to education by illustrating the role of PBL in 
fostering collaboration and critical awareness among students. Additionally, the findings support SDG-related 
scholarship by demonstrating how student-produced media advances mental health literacy as part of sustainable 
development.

Keywords: Project-Based Learning (PBL), Public Service Announcement (PSA), mental health, Sustainable 
Development Goals (SDGs), visual analysis

INTRODUCTION

Public Service Announcements (PSAs) 
represent a vital medium for raising awareness about 
critical social issues, aiming not only to disseminate 
information but also to influence public attitudes 
and behaviors. As a communication strategy, PSAs 
are designed to be concise, emotionally resonant, 
and persuasive, which makes them a powerful tool 
in campaigns addressing public health, safety, and 
sustainability (Alhabash et al., 2022; Song & A. 
Bakar, 2025). In the digital era, the relevance of PSAs 

increases dramatically, particularly for Generation Z, 
a cohort that consumes vast amounts of audiovisual 
content across online platforms and social media. This 
generation is highly media-literate and accustomed 
to short, impactful content, yet remains vulnerable 
to social and mental health challenges amplified by 
digital environments (Maltby et al., 2024; Marengo et 
al., 2024; Miconi et al., 2024; Prkno et al., 2025).

Mental health emerges as one of the most 
pressing global issues in this context. Recognized 
under Sustainable Development Goal (SDG) 3, mental 
health is understood as integral to overall well-being 
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and sustainable development (Acuña-Rodríguez et al., 
2025; Butler et al., 2022; Ejiohuo et al., 2024; Mejia et 
al., 2023). Without adequate attention to mental well-
being, broader goals of social equity, productivity, and 
human flourishing remain unattainable. Nevertheless, 
stigma and lack of awareness continue to pose 
significant barriers, particularly in low- and middle-
income countries where mental health resources 
are limited (Devkota et al., 2021; Morganstein & 
Ursano, 2020; Muhorakeye & Biracyaza, 2021). For 
Generation Z, mental health functions not only as a 
personal concern but also as a cultural conversation 
that increasingly manifests through digital content, 
ranging from advocacy videos to grassroots 
campaigns. PSAs designed for and by this generation 
therefore hold strong potential to challenge stigma, 
foster empathy, and connect global development goals 
with lived experiences.

Despite this urgency, scholarship on PSAs 
largely concentrates on professionally produced 
or government-led campaigns, leaving a gap in 
understanding how students, as emerging media 
creators, conceptualize, design, and disseminate 
PSAs within educational frameworks. The novelty of 
examining student-generated PSAs lies in their ability 
to capture the intersection of pedagogy, communication 
practice, and global citizenship. University students 
today function not only as learners but also as content 
producers whose creative outputs circulate beyond the 
classroom and shape public discourse on urgent issues 
such as mental health and sustainability (Bulley et al., 
2024; Robertson et al., 2022). Understanding how 
students approach PSA creation therefore provides 
valuable insight into both educational processes and 
the cultural role of youth-driven media.

In the Indonesian context, the role of PSAs is 
historically dominated by state-led initiatives. A well-
known example is the family planning campaigns of 
the Badan Kependudukan dan Keluarga Berencana 
Nasional (BKKBN), which effectively shape public 
perceptions of reproductive health through top-down 
communication models. While these campaigns 
demonstrate measurable impact, they often lack 
aesthetic innovation and struggle to engage younger 
audiences who increasingly demand creative, 
relatable, and visually compelling content (Kearney 
et al., 2024; Younes & Hronis, 2023). This limitation 
highlights the need for alternative forms of PSA 
production that resonate with contemporary youth, 
particularly as Indonesia faces a growing Generation 
Z population that is deeply embedded in digital culture 
and disproportionately affected by mental health 
challenges (Lestari et al., 2020; Pratiwi & Perdana, 
2019; Wildy Hernanda et al., 2022).

The rise of digital technologies creates an 
environment in which Indonesian students function not 
merely as media consumers but also as active producers 
who experiment with audiovisual storytelling across 
platforms such as TikTok, Instagram, and YouTube. 
This shift from passive reception to active creation 
offers higher education a strategic opportunity to 

integrate media production into pedagogy, preparing 
students to think critically while contributing 
meaningfully to cultural discourse. Within this context, 
Project-Based Learning (PBL) gains prominence as a 
pedagogical framework that links theory with practice, 
fosters collaboration, and encourages engagement 
with real-world issues through creative projects 
(Hamdin Serin, 2023; Li et al., 2024; Quinapallo-
Quintana & Baldeón-Zambrano, 2024). When applied 
to PSA production, PBL enables students to develop 
technical competencies in cinematography, editing, 
and sound design, while simultaneously cultivating 
critical awareness of social issues and their relevance 
to global agendas such as the SDGs.

This intersection of communication, pedagogy, 
and sustainability creates a compelling research 
opportunity. While a growing body of literature 
examines PSAs in health communication and a parallel 
strand explores PBL in higher education, few studies 
bring these perspectives together to investigate how 
students create PSAs as part of their learning processes. 
Even less is known about how these practices unfold 
in Indonesia, where mental health challenges and 
opportunities for digital creativity are particularly 
salient. Addressing this gap enables a more nuanced 
understanding of how educational environments 
empower students to act as agents of social change by 
translating classroom projects into culturally resonant 
media with societal impact.

Building on this context, the present study 
seeks to address a critical gap in existing scholarship. 
Although PSAs are widely examined as government- 
or NGO-driven communication tools, limited 
attention is given to how students, as emerging media 
producers, conceptualize and construct PSAs within 
higher education settings, particularly in Indonesia. 
The novelty of this research lies in integrating visual 
content analysis with a participatory PBL framework, 
demonstrating how students acquire technical and 
collaborative skills while producing socially impactful 
media aligned with the SDGs. Specifically, this study 
pursues three objectives: (1) to map the distribution of 
themes selected by students in designing SDG-related 
PSAs, with particular attention to mental health; (2) to 
conduct a comparative analysis of two representative 
student PSAs, Nomophobia and They Just Want to 
Be Heard, focusing on narrative structure, visual 
symbolism, and sound design; and (3) to evaluate 
how PBL facilitates interdisciplinary collaboration 
and aligns student creativity with broader sustainable 
development goals.

These objectives guide the central research 
question: how does PBL enable students to create 
PSAs that are both pedagogically meaningful and 
socially relevant within the SDGs framework? By 
addressing this question, the study contributes to three 
domains of scholarship. In communication studies, it 
advances understanding of how narrative strategies, 
visual techniques, and sound design shape PSA 
effectiveness. In educational research, it demonstrates 
how PBL fosters interdisciplinary collaboration, 
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creativity, and critical thinking through media 
production. In sustainability discourse, it highlights 
how youth-driven media projects advance mental 
health awareness as part of the global development 
agenda. Collectively, the findings position student-
produced PSAs not only as pedagogical outputs but 
also as cultural artifacts that bridge local experiences 
and global challenges, affirming the role of higher 
education in preparing students as learners and social 
innovators.

 

METHODS

This study employs a qualitative participatory 
design combined with visual content analysis to 
investigate how students conceptualize and produce 
Public Service Announcements (PSA) videos aligned 
with the SDGs, with a particular focus on mental 
health. The qualitative approach is selected to capture 
the depth of students’ creative processes, decision-
making practices, and interpretive strategies during 
PSA production. The methodological framework is 
structured to clearly distinguish between (a) Project-
Based Learning (PBL) activities that function as the 
pedagogical setting and (b) the research methods 
used to systematically collect, analyze, and interpret 
empirical data. This separation ensures that teaching 
activities serve as the context of inquiry rather than 
the analytical instrument itself, thereby strengthening 
methodological rigor and analytical transparency. 

Figure 1 illustrates three complementary 
research strategies used to analyze educational 
interventions: classroom observations, focus group 
discussions (FGDs), and visual analysis of PSA videos. 
Each strategy offers a distinct analytical perspective, 
enabling the examination of pedagogical processes, 
student reflections, and media outputs. Together, these 
strategies provide a comprehensive understanding of 
how the intervention operates and how its educational 
and communicative impacts emerge.

The research is conducted at Universitas 

Pendidikan Indonesia across two academic courses: 
Art Education in the Communication Department, 
involving 22 students, and Media Studies in the Film 
and Television Department, involving 15 students. 
In total, 37 undergraduate students participate in the 
study. All participants belong to Generation Z, a cohort 
characterized as digitally native and highly accustomed 
to using audiovisual platforms for communication 
(Chen & Ha, 2023; Zips & Holendová, 2023). 
Participation is embedded within regular coursework 
through a structured PBL model, which provides both 
the pedagogical framework and the empirical context 
for data generation.

Classroom observation serves as the first research 
strategy. A structured observation protocol is applied 
to document student interactions during brainstorming 
sessions, group discussions, and production activities 
(Isnani, 2023). The observations focus on patterns 
of collaboration, decision-making processes, and the 
integration of communication-oriented and technical 
expertise across interdisciplinary teams. This approach 
enables systematic analysis of how pedagogical design 
shapes student engagement and creative coordination.

FGDs constitute the second research strategy. 
Three FGDs are conducted and involve students 
alongside external stakeholders, including mental 
health experts and professional filmmakers. The 
discussions are transcribed and coded to capture 
participants’ rationales for thematic selection, audience 
targeting, and creative decision-making (Pimpa, 
2023). This method provides insight into how students 
articulate meaning, negotiate perspectives, and align 
creative choices with social objectives.

Visual analysis of student outputs is 
conducted using a purposive sampling strategy. 
PSA videos are selected for in-depth analysis based 
on thematic relevance (mental health within the 
SDGs), completeness of production elements, and 
representativeness across departments. The visual 
analysis employs a coding scheme adapted from 
Mackie et al. (2020), covering 13 dimensions, 
including clarity of message, emotional resonance, use 

Figure 1 Educational Intervention Analysis Strategies
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of symbols, cinematography, sound design, and call-
to-action strategies. Two researchers independently 
code the videos, and discrepancies are resolved 
through discussion to enhance reliability.

Qualitative data analysis is carried out using 
thematic analysis applied to data from classroom 
observations and FGDs (Braun & Clarke, 2021; 
adapted for participatory contexts). Codes are 
inductively derived from student discourse and are 
subsequently grouped into broader themes such 
as “message clarity,” “aesthetic experimentation,” 
and “collaborative negotiation.” Visual data from 
PSA outputs are triangulated with observation and 
FGD findings to contextualize students’ creative 
decisions. This methodological triangulation enhances 
validity and provides a richer understanding of how 
pedagogical processes translate into media artifacts 
(Rahiem, 2021; Riordan et al., 2023).

Ethical considerations are addressed throughout 
the research process. All participants provide informed 
consent, and student work is anonymized in reporting. 
Ethical clearance is obtained in accordance with 
institutional guidelines for educational research.

RESULTS AND DISCUSSIONS

The study involves 20 students from the 
Communication Department and 11 students from the 
Film and Television Department. The learning process 
is guided by the Semester Study Plan (RPS), which 
ensures that mentoring is structured, monitored, and 
systematically evaluated throughout 16 sessions. 
Initially, the project is designed to explore Public 
Service Announcements (PSA) creation based on local 
wisdom; however, during the early stages of topic 
selection, students overwhelmingly gravitate toward 
mental health themes. Approximately 80% of students 
choose to address mental health issues, reflecting the 
topic's salience for Generation Z and its alignment 
with the Sustainable Development Goals (SDGs).

The first task requires students to present 
PSA ideas supported by literature reviews. These 
presentations not only introduce thematic rationales 
but also stimulate peer discussion, where students 
collaboratively refine their concepts into feasible 
production plans. Importantly, students also negotiate 
technical aspects, such as available equipment and 
production alternatives, thereby linking theoretical 
exploration with practical constraints. While three 
sessions are required for Communication students 
to finalize their concepts (given the larger cohort), 

Film students complete the same process within two 
sessions.

From these initial assignments, 20 PSA 
concepts emerge from Communication students, of 
which six (30%) directly address SDG-related mental 
health issues. Film students produce 13 concepts, 
with 10 (76.9%) engaging with SDG themes and 
three (23.1%) specifically addressing mental health. 
This distribution illustrates the differing emphases 
between departments: Communication students often 
explore broader social themes (family, environment, 
public space), while Film students concentrate more 
explicitly on SDGs and mental health.

Table 1 shows that this distribution reveals two 
important findings. First, students demonstrate strong 
agency in topic selection, with mental health emerging 
as the most prominent issue despite initial freedom to 
choose diverse themes. This resonates with research 
highlighting Generation Z's heightened concern for 
mental well-being and their preference for socially 
impactful creative expression (Kullolli & Trebicka, 
2023; Zeng & Abidin, 2021). Second, the variation 
between departments suggests different disciplinary 
orientations: Communication students emphasize 
message clarity across multiple social domains, while 
Film students prioritize SDG-related narratives, often 
employing aesthetic or metaphorical approaches.

These findings underscore the relevance of 
Project-Based Learning (PBL) as a framework that not 
only fosters collaboration but also allows students to 
align academic tasks with personal and generational 
concerns. The convergence on mental health as a 
theme exemplifies how PBL can surface authentic 
student interests while situating them within broader 
global agendas such as the SDGs (Haryono et al., 
2024; Llopis-Albert et al., 2024; Yadav, 2023). In this 
context, PBL functions as both a pedagogical strategy 
and a reflective space where students negotiate 
meaning between academic objectives and lived 
experiences.

Building on the distribution of themes 
presented earlier, further analysis reveals notable 
differences between departments in how students 
engage with the SDGs and mental health. Among the 
20 Communication students, only six projects (30%) 
directly address mental health, while the majority focus 
on broader social concerns such as family dynamics, 
public space, and environmental issues. By contrast, 
Film and Television students produce 13 projects, 
of which 10 (76.9%) explicitly address SDG-related 
themes, including three (23.1%) that concentrate on 
mental health.

Table 1 Summary of Student Project Results Categorized by Department and Thematic Focus

Department Total Videos SDG-Related 
Videos

Mental Health 
Focus

Other Themes (Family, 
Environment, etc.)

Communication (n=20) 20 6 (30%) 6 (30%) 14 (70%)
Film & Television (n=13) 13 10 (76.9%) 3 (23.1%) 3 (23.1%)



5Project-Based Learning for.... (Hery Supiarza, et al.)

This comparison highlights two important 
tendencies. First, Communication students 
demonstrate thematic diversity, reflecting the 
department’s orientation toward message clarity 
across multiple domains of social life. Second, Film 
students show stronger alignment with the SDGs 
framework, although their direct engagement with 
mental health remains limited. Such patterns reinforce 
earlier research suggesting that disciplinary context 
shapes how students translate social concerns into 
media narratives (Squires & Affara, 2024). At the same 
time, the prominence of mental health as a recurring 
theme across both groups reflects Generation Z’s 
heightened awareness of psychological well-being as 
integral to sustainable development (Jamaludin, 2024; 
Wicka & Wicki, 2024; Akbar et al., 2024; Tam et al., 
2024).

Building on the distribution of themes presented 
earlier, further analysis reveals distinct differences 
between the two departments in how students 
approach the SDGs and mental health. Among the 20 
Communication students, six projects (30%) directly 
address mental health, while the remaining 14 focus 
on broader social concerns such as family dynamics, 
public space, and environmental issues. By contrast, 
the 13 projects produced by Film and Television 
students show a stronger overall orientation toward 
SDG-related themes, with 10 (76.9%) explicitly 
linked to the SDGs. Of these, three projects (23.1%) 
focus specifically on mental health.

This comparison highlights two important 
tendencies. First, Communication students 
demonstrate a broader thematic spread, reflecting their 
department’s emphasis on accessible social messaging 
across diverse domains. Second, Film students display 
stronger alignment with the SDGs framework, though 
their direct engagement with mental health is more 
limited. These patterns confirm earlier findings that 
disciplinary context influences how students translate 
social concerns into media narratives (López, 2022).

At the same time, the recurring focus on mental 
health across both groups underscores its salience for 
Generation Z, who increasingly identify psychological 
well-being as integral to sustainable development 
(Karaba Bäckström et al., 2025; Savić et al., 2024). 
Within the PBL framework, this convergence suggests 
that when given autonomy, students tend to select 
themes that resonate with their lived experiences while 
also engaging with global agendas. Such outcomes 
reinforce the potential of PBL to bridge personal 
relevance and broader social responsibility, aligning 
with SDGs-driven educational goals (Kalla et al., 
2022; Lozano et al., 2022).

Of the 33 PSA videos produced by students 
in the Communication and Film and Television 
Departments, nine specifically address mental 
health. To analyze these projects in greater depth, a 
set of evaluative criteria is applied, including clarity 
of the main message, alignment with the SDGs, 
emotional representation, narrative relevance, use 
of visual metaphors, consistency in aesthetics and 

tone, cinematography, accuracy of information, 
strength of narration, supporting music, call-to-
action effectiveness, readability of text or subtitles, 
and adherence to the one-minute format. These 
criteria provide a systematic basis for assessing both 
communicative effectiveness and technical quality 
across student productions.

Based on these criteria, two PSAs are selected 
as representative case studies: Nomophobia and They 
Just Want to Be Heard. These works are chosen not only 
because they exemplify the diversity of approaches 
taken by students but also because they reflect 
contrasting emphases between the Communication 
and Film cohorts. While Nomophobia illustrates the 
risks of smartphone dependency, They Just Want to 
Be Heard highlights the importance of empathy and 
communication in addressing youth mental health.

The decision to focus on these two PSAs 
allows for a more structured analysis that balances 
technical production elements with their broader 
communicative and social functions. This approach 
also situates student work within the SDGs framework, 
demonstrating how PBL encourages both individual 
creativity and collective responsibility in tackling 
issues that resonate with Generation Z audiences 
(Omelianenko & Artyukhova, 2024). In doing so, the 
analysis connects micro-level production choices with 
macro-level educational and social objectives.

The comparative analysis of Nomophobia and 
They Just Want to Be Heard highlights how different 
cinematographic strategies influence the effectiveness 
of message delivery in SDG-oriented PSAs. While 
both address themes relevant to Generation Z, they 
demonstrate contrasting levels of success in balancing 
character focus with contextual framing. These 
differences underscore the role of visual storytelling 
choices in shaping audience engagement and message 
interpretation.

In Nomophobia, the narrative centers on a 
child’s dependency on a mobile phone, symbolized by 
scenes in which the protagonist ignores prayer times. 
Although the video effectively underscores the dangers 
of technological addiction, the cinematography tends 
to confine the visual field to the main character. The 
framing is narrow and often neglects the broader 
social and spatial context in which the character 
exists. As Tseng et al. (2024) argue, limited framing 
can diminish a scene's interpretive potential by failing 
to capture environmental cues that enrich audience 
understanding. Consequently, while Nomophobia 
conveys its intended message, it does so with reduced 
emotional depth and narrative complexity.

By contrast, They Just Want to Be Heard 
employs wider framing and more deliberate spatial 
composition to situate the protagonist’s struggles 
within a recognizable social environment. For 
instance, the scene depicting a female student walking 
alone through the campus gate successfully integrates 
character expression with contextual surroundings, 
creating a layered representation of isolation and 
vulnerability. Research in media psychology affirms 
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that such contextual framing enhances audience 
empathy by embedding individual suffering within 
a relatable setting (Iyer et al., 2014; Troncoso et al., 
2023).

The symbolic use of lighting further 
distinguishes They Just Want to Be Heard. The 
birthday scene, in which the protagonist holds a cake 
with a single candle in a darkened room, embodies 
the paradox of celebration and absence. The candle, 
conventionally associated with festivity, here signifies 
solitude and neglect. The contrast between light 
and darkness provides a powerful metaphor for the 
coexistence of hope and alienation. Visual metaphors 
of this kind are shown to heighten message salience 
in health-related PSAs by evoking stronger emotional 
responses (Mishra et al., 2025).

Narratively, this scene functions as the 
emotional climax, corresponding to the conflict stage 
of a three-act PSA structure: introduction, conflict, and 
resolution. The subsequent resolution—marked by the 
protagonist's eventual connection with her peers—
aligns with the conventions of PSA storytelling, where 
calls for empathy and support follow moments of 
crisis. This structural clarity ensures that the visual 
symbolism is not merely aesthetic but also narratively 
functional.

Taken together, the comparison illustrates that 
cinematography and narrative structure are not merely 
technical considerations but essential determinants of 
communicative effectiveness in PSAs. Nomophobia 
demonstrates the risks of narrow framing that 
isolates characters from their social context. At the 
same time, They Just Want to Be Heard exemplifies 
how the thoughtful use of framing, lighting, and 
narrative symbolism translates complex issues such 
as mental health into accessible, emotionally resonant 
messages. Within the PBL framework, these outcomes 
demonstrate how interdisciplinary collaboration 
enables students to experiment with cinematic 
language while grounding their work in the broader 
goals of the SDGs (Ritchie-Dunham et al., 2023).

The comparative analysis of Nomophobia 
and They Just Want to Be Heard demonstrates how 
student-created PSAs reflect both the challenges 
and opportunities of integrating PBL into media 
education. While both projects are created within the 
same pedagogical framework, they differ significantly 
in their use of narrative symbolism, cinematography, 
and emotional resonance, thereby illustrating how 
disciplinary orientations shape creative outcomes.

Nomophobia, produced primarily by 
Communication students, focuses on the theme 
of mobile phone dependency. The video relies 
heavily on close framing of the main character and 
repetitive imagery of phone usage, symbolizing how 
technological addiction isolates individuals from social 
and spiritual responsibilities. However, the limited use 
of spatial context reduces narrative depth, making the 
message direct but visually constrained. This outcome 
reflects the Communication Department’s pedagogical 
emphasis on message clarity and accessibility, even if 

at the expense of cinematic sophistication. As Cohn 
and Foulsham (2020) note, narrow framing can 
weaken audience immersion by limiting contextual 
cues, as seen in Nomophobia.

By contrast, They Just Want to Be Heard, created 
by Film and Television students, employs wider 
framing, lighting symbolism, and more deliberate 
spatial composition. The birthday candle scene 
exemplifies how minimal light in a darkened setting 
symbolizes both loneliness and fragile hope, aligning 
the narrative with SDG 3 on mental health and well-
being (Cinar & Bilodeau, 2022; Costa Júnior, 2021). 
Here, the candle serves as a visual metaphor for the 
character’s emotional struggle and resilience, echoing 
Yung’s (2021) observation that symbolic contrasts 
heighten PSA effectiveness. The eventual resolution, 
where the protagonist receives support from peers, 
provides an emotionally powerful closure consistent 
with PSA conventions that encourage empathy and 
collective responsibility (Lazard et al., 2016).

When viewed comparatively, these two works 
underscore how PBL fosters different forms of 
learning across disciplines. Communication students 
demonstrate strength in delivering clear, audience-
friendly messages but are limited in aesthetic 
experimentation. Film students, conversely, emphasize 
cinematic techniques that enrich emotional impact 
but occasionally risk obscuring message clarity. This 
complementarity illustrates the pedagogical value of 
interdisciplinary collaboration: students collectively 
develop an awareness that effective PSA production 
requires both strategic clarity and creative symbolism.

Moreover, the convergence of both projects 
on mental health themes reflects Generation Z's 
heightened concern for psychological well-being and 
recognition of its importance within the broader SDG 
framework. Within the PBL context, this indicates 
that when given autonomy, students select issues 
that resonate with their lived experiences while 
simultaneously addressing global challenges (Chahine 
Chahine, 2023). Thus, the scene-level analyses of 
Nomophobia and They Just Want to Be Heard not 
only highlight differences in creative execution but 
also reveal how PBL equips students with the capacity 
to translate personal concerns into socially impactful 
media aligned with sustainable development agendas.

The two PSA projects, Nomophobia and They 
Just Want to Be Heard, reveal how students apply 
different narrative and audiovisual strategies to 
communicate social concerns. Both PSAs illustrate 
how PBL facilitates creativity, collaboration, and 
thematic exploration, yet differences in execution 
highlight the strengths and limitations of each 
approach. Taken together, these contrasts demonstrate 
how varied disciplinary perspectives contribute to a 
more holistic understanding of effective PSA design 
within an educational setting.

Figure 2 is a screenshot from the Nomophobia 
video. The opening scene depicts a child waking up 
and immediately turning to a gadget. While this clearly 
introduces the theme of technological dependency, 
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weaknesses emerge in the visual concept and the logic 
of the location. Positioning the child on a bed within 
a space resembling a place of worship introduces 
narrative dissonance, which distracts from the intended 
message. The plain background, minimal set design, 
and static framing reduce the emotional intensity of 
the story. Although the PSA successfully conveys the 
concept of “nomophobia” as a mental health disorder 
linked to gadget addiction, the visuals lack symbolic 
depth and fail to sustain audience engagement. This 
confirms earlier observations that PSAs relying on 
overly literal visual strategies risk flattening narrative 
impact.

Figure 2 PSAs Nomophobia

Figure 3 PSAs They Just Want to Be Heard

Figure 3 above shows a scene from the PSA 
They Just Want to Be Heard. In contrast, They Just 
Want to Be Heard integrates visual symbolism 
to strengthen its narrative. The candlelit birthday 
scene conveys solitude and emotional neglect while 
simultaneously signaling fragile hope. The candle 
functions as a symbolic contrast between resilience 
and despair, aligning with findings that symbolic 
imagery enhances audience empathy and message 
retention (Yeremenko et al., 2021). By situating the 
protagonist's struggles in relatable settings, such as a 
student's dorm room or campus gate, the PSA balances 
intimacy with contextual realism, thereby producing 
greater emotional resonance.

Sound design further differentiates the two 
PSAs. In They Just Want to Be Heard, the use of 
two sound logos establishes audiovisual identity, but 

their extended duration delays the narrative's entry. 
For PSAs constrained to one minute, conciseness is 
critical, and reducing sound logos to a single identifier 
strengthens audience immersion (Kemp et al., 2024). 
Within the story itself, foley sounds, such as matches 
striking, a doorknob turning, and paper rustling, carry 
symbolic meaning beyond realism. The match signals 
a pivotal emotional transition; the doorknob signifies 
entry into a new social connection; and the rustling 
paper suggests reflection or decision-making. Foley 
thus serves not only to increase realism but also to 
reinforce narrative symbolism (Zhu et al., 2023).

By comparison, Nomophobia relies on direct 
verbal narration and minimal sonic variation, which 
simplifies message delivery but limits emotional 
layering. Research shows that PSAs that integrate 
auditory symbolism are more effective at fostering 
empathy and behavioral reflection than those that rely 
solely on literal narration. This contrast highlights 
how sound design functions as a critical component of 
emotional engagement rather than a purely supportive 
element.

The narrative strategies of both PSAs also 
illustrate how students engage with imaginative 
storytelling. While Nomophobia adopts a 
straightforward and literal style, They Just Want to Be 
Heard employs an imaginary narrative, a fictionalized 
but emotionally grounded representation of loneliness 
and social neglect. This approach aligns with a 
growing trend in PSA production that favors narrative 
dramatization over factual exposition, as imaginative 
storytelling evokes stronger emotional identification 
and reduces audience resistance (Ecker et al., 2020).

From a PBL perspective, these outcomes 
highlight important learning gains. Communication 
students prioritize clarity and accessibility, consistent 
with their disciplinary focus, while Film students 
emphasize cinematic experimentation and symbolic 
depth. When integrated, these approaches demonstrate 
the value of interdisciplinary PBL: it enables students 
to experiment with multiple forms of storytelling, 
balance message clarity with aesthetic richness, and 
align their projects with SDG priorities—particularly 
SDG 3, which emphasizes mental health and well-
being.

CONCLUSIONS

This study demonstrates how PBL empowers 
students to translate complex social concerns 
into audiovisual narratives that contribute both 
pedagogically and socially. Through the production of 
PSAs, students actively engage with real-world issues 
while applying theoretical knowledge in creative 
practice. In this way, PBL functions not only as a 
teaching strategy but also as a platform for socially 
relevant media production.

By analyzing two representative PSAs, 
Nomophobia and They Just Want to Be Heard, the 
research highlights how disciplinary orientations 
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shape creative outcomes: Communication students 
prioritize clarity and accessibility. In contrast, Film 
students emphasize aesthetic symbolism and emotional 
depth. Their integration reveals the pedagogical value 
of interdisciplinary collaboration, where clarity of 
message and cinematic richness combine to produce 
more impactful communication artifacts.

Beyond pedagogy, the findings contribute to 
communication studies by showing how narrative 
structure, sound design, and symbolism amplify the 
persuasive power of PSAs; to educational research by 
demonstrating the effectiveness of PBL in fostering 
creativity, critical thinking, and social awareness; and 
to SDG scholarship by illustrating how youth-driven 
media production advances mental health advocacy 
within the framework of sustainable development. 
These intersecting contributions position student-
created PSAs as meaningful sites of knowledge 
production rather than merely instructional outputs. 
Together, they underscore the significance of aligning 
pedagogical innovation with global agendas, affirming 
that sustainable development is not only a matter of 
policy but also of communication and culture

Despite these contributions, this study has 
several limitations that should be acknowledged. First, 
the analysis focuses on a relatively small number of PSA 
case studies drawn from a single institutional context, 
which limits the generalizability of the findings to other 
educational settings or cultural environments. Second, 
the evaluation emphasizes qualitative interpretation 
of narrative, visual, and sound elements, without 
incorporating audience reception data that could 
further validate communicative effectiveness. Future 
research can address these limitations by examining 
a larger and more diverse sample of student-produced 
PSAs, incorporating mixed methods approaches such 
as audience surveys or experimental testing, and 
exploring longitudinal impacts of PBL on students’ 
creative competencies and social engagement. Such 
extensions would strengthen understanding of how 
PBL-supported media production contributes to both 
learning outcomes and broader SDG-oriented

ACKNOWLEDGEMENT

Thank you to the Community Research Institute 
at Universitas Pendidikan Indonesia, which provided 
funding for this research in 2024.

Author Contributions: Conceived  and  designed  the 
analysis, H. S., H. T., and D. A.; Collected the data, H. 
S., H. T., and D. A.; Contributed data or analysis tools, 
H. S., H. T., and D. A.; Performed the analysis, H. S., 
H. T., and D. A.; Wrote the paper, H. S., H. T., and D. 
A.; Other contribution, H. S., H. T., and D. A.

Data Availability Statement: The data that support 
the findings will be available in [LPPM Universitas 
Pendidikan Indonesia] at [https://litabmas.upi.edu/
account/] following a [6 month] embargo from the 
date of publication to allow for commercialization 

of research findings. Non-digital data supporting this 
study are curated at [LPPM Universitas Pendidikan 
Indonesia].

REFERENCES

Acuña-Rodríguez, M. P., Fiorillo-Moreno, O., Montoya-
Quintero, K. F., & Mansaray, F. T. (2025). Mental 
health workforce inequities across income levels: 
Aligning global health indicators, policy readiness, 
and disease burden. Psychology Research and 
Behavior Management, 18, 1449-1454. https://doi.
org/10.2147/PRBM.S532912

Alhabash, S., Dong, Y., Moureaud, C., Muraro, I. S., 
& Hertig, J. B. (2022). Effects of fear and humor 
appeals in public service announcements (PSAs) 
on intentions to purchase medications via social 
media. International Journal of Environmental 
Research and Public Health, 19(19), 1-24. https://
doi.org/10.3390/ijerph191912340

Bulley, B. K., Tirumala, S., Mahamkali, B. S., Sakib, 
M. N., Ahmed, S., & Dey, S. (2024). The dual 
role of student and creator: Exploring the TikTok 
experience. Proceedings of the ACM Conference 
on Computer Supported Cooperative Work, CSCW, 
635-641. https://doi.org/10.1145/3678884.3681918

Butler, N., Quigg, Z., Bates, R., Jones, L., Ashworth, E., 
Gowland, S., & Jones, M. (2022). The contributing 
role of family, school, and peer supportive 
relationships in protecting the mental wellbeing of 
children and adolescents. School Mental Health, 
14(3), 776-788. https://doi.org/10.1007/s12310-
022-09502-9

Chahine, I. C. (2023). Advancing innovation in global 
education: Reflective experiences of prospective 
teachers as difference makers. Education as Change, 
27, 1-17. https://doi.org/10.25159/1947-9417/12772

Chen, P., & Ha, L. (2023). Gen Z’s social media use 
and global communication. Online Media and 
Global Communication, 2(3), 301-303. https://doi.
org/10.1515/omgc-2023-2006

Cinar, A. B., & Bilodeau, S. (2022). Sustainable workplace 
mental well being for sustainable SMEs: How? 
Sustainability (Switzerland), 14(9), 1-9. https://doi.
org/10.3390/su14095290

Cohn, N., & Foulsham, T. (2020). Zooming in on the 
cognitive neuroscience of visual narrative. Brain 
and Cognition, 146, 1-13. https://doi.org/10.1016/j.
bandc.2020.105634

da Costa Júnior, E. P. (2021). Memories from the darkness 
in the films of Pedro Costa and Affonso Uchôa. 
Comparative Cinema, 9(17), 38-56. https://doi.
org/10.31009/cc.2021.v9.i17.03

Devkota, G., Basnet, P., Thapa, B., & Subedi, M. (2021). 
Factors affecting utilization of mental health 
services from Primary Health Care (PHC) facilities 
of western hilly district of Nepal. PLoS ONE, 16(4), 
1-22. https://doi.org/10.1371/journal.pone.0250694

Ecker, U. K., Butler, L. H., & Hamby, A.  (2020). You 
don’t have to tell a story! A registered report testing 



9Project-Based Learning for.... (Hery Supiarza, et al.)

the effectiveness of narrative versus non-narrative 
misinformation corrections. Cognitive Research: 
Principles and Implications, 5(1), 1-26. https://doi.
org/10.1186/s41235-020-00266-x

Ejiohuo, O., Onyeaka, H., Unegbu, K. C., Chikezie, O. 
G., Odeyemi, O. A., Lawal, A., & Odeyemi, O. A. 
(2024). Nourishing the mind: How food security 
influences mental wellbeing. Nutrients, 16(4), 1-17. 
https://doi.org/10.3390/nu16040501

Serin, H. (2023). Teaching mathematics: The role of 
project-based learning. International Journal of 
Social Sciences & Educational Studies, 10(2), 378-
382. https://doi.org/10.23918/ijsses.v10i2p378

Haryono, H. E., Zayyadi, M., Marzuqi, I., & Kaniawati, I. 
(2024). The effectiveness of collaborative e-learning-
based learning in reducing student misconceptions 
on heat in East Java high schools during Merdeka 
Belajar. Jurnal Penelitian Pendidikan IPA, 10(8), 
4543-4550. https://doi.org/10.29303/jppipa.
v10i8.8179

Iyer, A., Webster, J., Hornsey, M. J., & Vanman, E. J. (2014). 
Understanding the power of the picture: The effect of 
image content on emotional and political responses 
to terrorism. Journal of Applied Social Psychology, 
44(7), 511-521. https://doi.org/10.1111/jasp.12243

Jamaludin, J. (2024). Optimizing the role of mosques 
in supporting the implementation of Sustainable 
Development Goals (SDGs) to improve the 
mental health of Generation Z in Mataram City: 
A conceptual research. JISIP (Jurnal Ilmu Sosial 
Dan Pendidikan), 8(2) 1286-1292. http://dx.doi.
org/10.58258/jisip.v8i2.6766

Kalla, M., Jerowsky, M., Howes, B., & Borda, A. (2022). 
Expanding formal school curricula to foster 
action competence in sustainable development: 
A proposed free-choice project-based learning 
curriculum. Sustainability, 14(23), 16315. https://
doi.org/10.3390/su142316315

Karaba Bäckström, M., Girdler, S., Jonsson, U., Håkansson, 
C., & Lexén, A. (2025). ‘Navigating a lonely road to 
adulthood with an ever-changing map’; a framework 
and case study protocol exploring the transition to 
adulthood, mental health literacy and occupational 
balance among Swedish young adults. Plos one, 
20(7), e0327617. https://doi.org/10.1371/journal.
pone.0327617

Kearney, M. D., Eaton, T. M., Grabill, M., Anderson, S., 
& Kumanyika, S. (2025). Evaluating operation 
good food & beverages, a black youth-driven public 
advocacy campaign. Journal of racial and ethnic 
health disparities, 12(5), 3473-3491. https://doi.
org/10.1007/s40615-024-02150-6

Kemp, E., Cho, Y. N., Bui, M., & Kintzer, A. (2024). Music 
to the ears: The role of sonic branding in advertising. 
International Journal of Advertising, 43(6), 1039-
1059. https://doi.org/10.1080/02650487.2023.2273
645

Kullolli, T., & Trebicka, B. (2023). Generation Z and the 
evolution of social media: A two-decade analysis of 
impact and usage trends. Interdisciplinary Journal 
of Research and Development, 10(3), 77-83. https://

doi.org/10.56345/ijrdv10n311
Lazard, A. J., Bamgbade, B. A., Sontag, J. M., & Brown, C. 

(2016). Using visual metaphors in health messages: 
A strategy to increase effectiveness for mental illness 
communication. Journal of Health Communication, 
21(12), 1260-1268. https://doi.org/10.1080/1081073
0.2016.1245374

Lestari, A. N., Leksono, T. P., Khaidar, R., Alam, E. N., & 
Lazuardi, L. (2020). User acquisition and profile of 
COVID-19’s health education website: A descriptive 
study. Journal of Community Empowerment for 
Health, 3(2), 102-107. https://doi.org/10.22146/
jcoemph.57050

Li, Y., Wu, C., & Wang, J. (2024). Enhancing early 
childhood education: Integrating theory and 
practice. Communications in Humanities Research, 
32(1), 202-207. https://doi.org/10.54254/2753-
7064/32/20240071

Llopis-Albert, C., Rubio, F., Mata-Amela, V., Devece, 
C., Torner-Feltrer, M. E., & Zeng, S. (2024). 
Project-Based Learning methodology (PBL) 
for the acquisition of Transversal Competences 
(TCs) and integration of Sustainable Development 
Goals (SDGs) in mechanical engineering subjects. 
Multidisciplinary Journal for Education, Social and 
Technological Sciences, 11(1), 99-126. https://doi.
org/10.4995/muse.2024.21101

López, B. (2022). How higher education promotes the 
integration of sustainable development goals—
An experience in the postgraduate curricula. 
Sustainability (Switzerland), 14(4), 1-13. https://doi.
org/10.3390/su14042271

Lozano, A., López, R., Pereira, F. J., & Blanco Fontao, C. 
(2022). Impact of cooperative learning and project-
based learning through emotional intelligence: A 
comparison of methodologies for implementing 
SDGs. International Journal of Environmental 
Research and Public Health, 19(24), 1-17. https://
doi.org/10.3390/ijerph192416977

Mackie, T. I., Ramella, L., Schaefer, A. J., Sridhar, M., Carter, 
A. S., Eisenhower, A., Ibitamuno, G. T., Petruccelli, 
M., Hudson, S. V., & Sheldrick, R. C. (2020). 
Multi-method process maps: An interdisciplinary 
approach to investigate ad hoc modifications in 
protocol-driven interventions. Journal of Clinical 
and Translational Science, 4(3), 260-269. https://
doi.org/10.1017/cts.2020.14

Maltby, J., Rayes, T., Nage, A., Sharif, S., Omar, M., & 
Nichani, S. (2024). Synthesizing perspectives: 
Crafting an interdisciplinary view of social media’s 
impact on young people’s mental health. PLoS 
ONE, 19(7), 1-20. https://doi.org/10.1371/journal.
pone.0307164

Marengo, D., Settanni, M., Mastrokoukou, S., Fabris, M. 
A., & Longobardi, C. (2024). Social media linked to 
early adolescent suicidal thoughts via cyberbullying 
and internalizing symptoms. International Journal 
of Bullying Prevention. https://doi.org/10.1007/
s42380-024-00269-y

Mejia, C. R., Alvarez-Risco, A., Chamorro-Espinoza, S., 
Castillón-Lozano, J. A., Paucar, M. C., Padilla-F, 



10 Humaniora: Journal of Indonesian Culture and Society, Vol. 17 No. 1 April 2026, 1-11

V. J., Armada, J., Vilela-Estrada, M. A., Serna-
Alarcón, V., Del-Aguila-Arcentales, S., & Yáñez, 
J. A. (2023). Crisis due to war: Anxiety, depression 
and stress in the population of 13 Latin American 
countries. Frontiers in Psychiatry, 14, 1-8. https://
doi.org/10.3389/fpsyt.2023.1218298

Miconi, D., Santavicca, T., Frounfelker, R. L., 
Mounchingam, A. N., & Rousseau, C. (2024). 
Digital media use, depressive symptoms and support 
for violent radicalization among young Canadians: 
A latent profile analysis. BMC Psychology, 12(1), 
1-15. https://doi.org/10.1186/s40359-024-01739-0

Mishra, K. G., Afreen, A., & Patnaik, N. (2025). 
Effectiveness of a multi-component intervention 
including pictorial warnings to reduce sugar-
sweetened beverage consumption - a randomized 
controlled trial. International Journal of Behavioral 
Nutrition and Physical Activity, 22(1), 115. https://
doi.org/10.1186/s12966-025-01800-0

Morganstein, J. C., & Ursano, R. J. (2020). Ecological 
disasters and mental health: Causes, consequences, 
and interventions. Frontiers in Psychiatry, 11, 1-15. 
https://doi.org/10.3389/fpsyt.2020.00001

Muhorakeye, O., & Biracyaza, E. (2021). Exploring barriers 
to mental health services utilization at Kabutare 
district hospital of Rwanda: Perspectives from 
patients. Frontiers in Psychology, 12, 1-13. https://
doi.org/10.3389/fpsyg.2021.638377

Omelianenko, O., & Artyukhova, N. (2024). Project-
based learning: Theoretical overview and 
practical implications for local innovation-based 
development. Economics & Education, 9(1), 35-41. 
https://doi.org/10.30525/2500-946x/2024-1-6

Pimpa, N. (2023). Teaching social business to Thai students: 
A case of LGBTIQ+ social business. Heliyon, 9(11).
https://doi.org/10.1016/j.heliyon.2023.e21324

Pratiwi, D., & Perdana, A. S. (2019). Circuit of culture: 
Advocating suicide prevention and eradication 
of mental illness associated stigma through “Into 
The Light Indonesia” campaign. Expose: Jurnal 
Ilmu Komunikasi, 2(2), 191-212. http://dx.doi.
org/10.33021/exp.v2i2.959

Prkno, D., Grafe, N., Schulz, M. S., Kiess, W., & Poulain, 
T. (2025). Children’s and adolescents’ negative 
internet experiences and the association with quality 
of life and behavioural difficulties: A cross-sectional 
study. BMJ Paediatrics Open, 9(1), 1-9. https://doi.
org/10.1136/bmjpo-2024-003135

Quinapallo-Quintana, A. M., & Baldeón-Zambrano, A. 
X. (2024). Project-based learning. International 
Research Journal of Management, IT and Social 
Sciences, 11(1), 58-65. https://doi.org/10.21744/
irjmis.v11n1.2415

Rahiem, M. D. H. (2021). Storytelling in early childhood 
education: Time to go digital. International Journal 
of Child Care and Education Policy, 15(4), 1-20. 
https://doi.org/10.1186/s40723-021-00081-x

Riordan, J. P., Hardman, M., & Cumbers, D. (2023). 
Pedagogy analysis framework: A video-based 
tool for combining teacher, pupil & researcher 
perspectives. Research in Science and Technological 

Education, 41(3), 906-927. https://doi.org/10.1080/
02635143.2021.1972960

Ritchie-Dunham, J. L., Gonçalves, A. C., Huerta, M. 
A., Mataix, C., Lumbreras, J., Moreno-Serna, J., 
Spengler, J. D., & Purcell, W. M. (2023). Advancing 
sustainability leadership by shifting relational 
‘agreement structures’: A transformational higher 
education change program. Journal of Integrative 
Environmental Sciences, 20(1), 1-18. https://doi.org
/10.1080/1943815X.2023.2190385

Robertson, E., Thomas, J., & Bailey, M. (2022). Creativity 
and the trauma of COVID-19: How do foundation 
level art and design students navigate a liminal 
journey during a pandemic? International Journal of 
Art and Design Education, 41(2), 268-282. https://
doi.org/10.1111/jade.12405

Savić, N., Lazarević, J., Jeličić, A., & Grujić, F. (2024). 
Digital economy and new capitalism: Generation Z 
as consumer. Ekonomika Preduzeca, 72(1–2), 107-
123. https://doi.org/10.5937/ekopre2402107s

Song, X., & A. Bakar, K. (2025). Visual emotive meaning 
in conservation advocacy: An analysis of WWF’s 
public service announcements. SAGE Open, 15(1). 
https://doi.org/10.1177/21582440251318416

Squires, J. S., & Affara, N. I. (2024). Encouraging 
undergraduate interdisciplinary engagement: A 
case study of biology in text and film. Journal of 
Language, Literature and Culture, 71(1), 8-23. 
https://doi.org/10.1080/20512856.2024.2427565

Troncoso, A., Soto, V., Gomila, A., & Martínez-Pernía, 
D. (2023). Moving beyond the lab: Investigating 
empathy through the Empirical 5E approach. 
Frontiers in Psychology, 14, 1-18. https://doi.
org/10.3389/fpsyg.2023.1119469

Tseng, H. Y., Chuang, H. C., Tang, D. L., & Wen, C. W. (2024). 
Using eye movement to determine whether closed-
frame shots attract viewers’ attention. SAGE Open, 
14(4). https://doi.org/10.1177/21582440241290629

Wicka, A., & Wicki, L. (2024). The importance of current 
megatrends and trends in the opinion of X and Z 
generations. Ekonomia, 29(4), 97-115. https://doi.
org/10.19195/2658-1310.29.4.8

Wildy Hernanda, R., Rahma Sapitri, A., Al Adawiyah, K., 
Amalia, R., & Iman Muthaqin, D. (2022). SOMEAH 
(Solidaritas Mental Health) platform as an effort to 
increase civic disposition to Generation Z mental 
illness in the digital age. Advances in Social Science, 
Education and Humanities Research, Volume 636 
Annual Civic Education Conference (ACEC 2021).

Yadav, D. I. (2023). Sustainable development goals, 
education and psychological wellbeing: Challenges 
and way forward. International Journal of Social 
Science and Economic Research, 08(11), 3446-3452. 
https://doi.org/10.46609/ijsser.2023.v08i11.008

Yeremenko, J., Ulanovskaya, O., & Remesnik, E. (2021). 
Study of semiotic aspect in youth communication 
based on neurotechnologies. Advances in 
Social Science, Education and Humanities 
Research, 527,  226-230. https://doi.org/10.2991/
assehr.k.210322.113

Younes, N., & Hronis, A. (2023). A qualitative evaluation 



11Project-Based Learning for.... (Hery Supiarza, et al.)

of a video gambling campaign among young 
Australians. Discover Psychology, 3(1). https://doi.
org/10.1007/s44202-023-00084-4

Yung, V. (2021). A visual approach to interpreting the 
career of the network metaphor. Poetics, 88, 101566. 
https://doi.org/10.1016/j.poetic.2021.101566

Zeng, J., & Abidin, C. (2021). ‘#OkBoomer, time to 
meet the Zoomers’: Studying the memefication of 
intergenerational politics on TikTok. Information, 
Communication & Society, 24(16), 2459-2481. 
https://doi.org/10.1080/1369118X.2021.1961007

Zhu, J., Yang, H., He, H., Wang, W., Tuo, Z., Cheng, W. H., 
Gao, L., Song, J., & Fu, J. (2023). MovieFactory: 
Automatic movie creation from text using large 
generative models for language and images. 
Proceedings of the 31st ACM International 
Conference on Multimedia, 9313-9319. https://doi.
org/10.1145/3581783.3612707

Zips, S., & Holendová, J. (2023). An in-depth analysis of 
Generation Z selected motives for active TikTok 
usage. ACC JOURNAL, 29(2), 112-124. https://doi.
org/10.2478/acc-2023-0009


