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Abstract 

The purpose of this research is to assist SMEs in creating a sustainable company 

profile as an information medium that is needed today and is expected to be used 

as a solution, means of information, and promotion needed by companies, 

considering that a company profile is an asset that can be used to enhance an image 

or image. from the company to establish cooperation with relations, institutions 

and other relevant agencies. As a result of the pandemic, many MSMEs have 

sprung up around us and when a marketing opportunity for these MSME products 

came and were asked to immediately send their company profiles, many could not 

send them, because they did not have a company profile. It's really unfortunate 

considering that several opportunities have to be let go, because this is a very good 

opportunity to increase the credibility of these MSMEs. The research method used 

is a mixture of quantitative and qualitative with descriptive analysis techniques. 

This research was conducted from July to November 2022, for 5 months. The 

research population is only 1 MSME located around the West Jakarta area. Data 

collection tools and techniques are study guideline questionnaires, interviews, and 

focus group discussions (FGD). The results of the research have made a company 

profile where the contents and information in it have been mutually agreed upon 

using Canva tools, so that it can be changed later if there is new information that 

needs to be filled in. 
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1. INTRODUCTION 

The contribution of MSMEs to the Indonesian economy is no longer in doubt. MSMEs have 

a labor absorption rate of around 97% of the entire national workforce and have a contribution to 

the gross domestic product (GDP) of around 57%. However, the classic issues surrounding 

financing and business development are still inherent in MSMEs. The government noted, in 2014, 

out of 56.4 million MSEs throughout Indonesia, only 30% were able to access financing. Of this 

percentage, 76.1% obtained credit from banks and 23.9% accessed non-banks, including savings 
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and loan businesses such as cooperatives. Until 2021 this number continues to increase and could 

reach 64.2 million units spread across various sectors. It is recorded that 99.99% of business units in 

Indonesia are MSMEs. Where there are 63.4 million micro business actors, 783.1 thousand small 

business actors, and 16.9 thousand medium business actors. It is estimated that around 60% -70% of 

the entire MSME sector does not yet have access to financing through banking. 

Providing training ranging from managing financial management to marketing to the market 

for MSMEs is a tough task carried out by the Government (Mochamad Reza Rahman; Muhammad 

Rizki Oktavianto, 2021), therefore Bina Nusantara University tries to accommodate this training by 

helping several MSMEs in the area Yogyakarta by providing training on how to make the UMKM 

Company Profile. 

When a marketing opportunity for MSME products comes and they are asked to 

immediately send their company profile, many MSMEs cannot send it, because they do not have a 

company profile. It's really very unfortunate because some opportunities have to be let go, because 

this is a very good opportunity to increase the credibility of these MSMEs. Actually, what is the 

problem with MSMEs who don't want to take the time to make a company profile as a 

representation of their business description to buyers. 

Buyers will provide an initial assessment of the company from the company profile they 

have obtained, therefore an attractive company profile needs to be considered, but basically what 

buyers need is complete information about the company as proof that the company exists and can be 

contacted. The government has often appealed to the relevant offices or agencies to provide 

marketing training related to the Company Profile first, before they provide marketing materials that 

are more general and more expandable, where the company profile training is in the simplest form 

before the MSME is able to create a neater, more attractive and prettier profile. 
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So far, MSMEs have only sent "perfunctory" company profiles to buyers, of which many 

buyers have been forced to refuse. Many buyers judge a company based on its company profile and 

we fully understand that. 

 

1.1 Definition of SMEs 

Understanding MSMEs through Law no. 20 Article I of 2008 concerning Micro, Small and 

Medium Enterprises as follows. (Suci et al., 2017). 

1)  Micro businesses are productive businesses owned by individuals and/or individual business 

entities that meet the criteria for micro businesses as regulated in this Law. 

2)  Small business is a productive economic enterprise that stands alone which is carried out by 

individuals or business entities that are not subsidiaries or not branches of companies that are 

owned, controlled, or become part either directly or indirectly of medium or large businesses 

that meet the criteria small business as referred to in this law. 

3)  Medium business is a stand-alone productive economic business carried out by individuals or 

business entities. 

The causes of the difficulty in developing MSMEs are because entrepreneurs are less able to 

take advantage of and expand market opportunities and access, weak capital structures, and limited 

access to sources of capital, limitations in controlling and access to information technology, weak 

organization and management, and inadequate facilities and infrastructure (Rismawati, 2009). 

 

1.2 Definition of Company Profile. 

According to Asih Prihandini, Nadia Seba; (2021), Company profile is information media 

needed at this time which is expected to be used as a solution, means of information, and promotion 

needed by companies. Company profile is an asset of an institution or company that can be used to 

enhance an image or image of the company to establish cooperation with other related companies, 
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institutions and agencies. A generic company profile is a medium for conveying information 

visually with attractive animations that increase the attractiveness of prospective clients to learn 

about and get to know a company (Maimunah, 2012). 

Company profile is a form of communication that can be done in the business sector. 

Business communication skills are an absolute must-have skill as explained in the following 

statement, that strong business communication skills are essential for the success of any 

organization regardless of its size, geographic location and mission. Business communication is 

related to the internal culture and external image of the organization. Therefore, it is important to 

determine what is communicated, by whom, and at what level the communication takes place. 

 

1.3 Definition of Sustainability Development Goals. 

The Sustainable Development Goals (SDGs) are a world-scale development program that 

are universal in nature, without any dichotomy between developing and developed countries. This is 

a form of shared concern for building a global vision that sustainable development is an obligation 

for all countries in the world. The SDGs concept itself was born at the Conference on Sustainable 

Development held by the United Nations in Rio de Jainero in 2012 (Ishartono; Santoso Tri Raharjo; 

2018). The SDGs were born as a response to a shared concern for creating a just, safe and 

sustainable planet for all human beings to fight for life on earth, both for current and future 

generations. The SDGs reflect the moral principle that no country should be left behind while other 

countries experience prosperity; every individual and country is responsible for playing their part in 

conveying the global vision of the SDGs (Osborn, Cutter, and Ullah 2015). 

In the implementation of sustainable development. The SDGs have 17 goals which are 

reflected in 169 targets and 241 interrelated indicators. To succeed and make the SDGs a program 

capable of providing universal welfare, the SDGs have 3 dimensions/pillars of sustainable 

development, namely: (Murniningtyas and Alisjahbana 2018). 
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1). Social pillar, human development in the social sphere; 

2). Economic pillar, economic development; 

3). Environmental pillars, including biodiversity. 

 

In maintaining the balance of these three dimensions of development, the SDGs have 5 main 

foundations, namely humans, planet, prosperity, peace and partnerships, which want to achieve 

three noble goals in 2030 in the form of: 

1)  End poverty, 

2)  Achieve equality, 

3)  Addressing climate change. 

 

In this case Poverty is still an important and major issue, apart from the other two 

achievements. To achieve these three noble goals, 17 Global Goals have been compiled, as follows. 

Sumber: https://sisschools.org/sis-kg/the-united-nations-sustainable-development-goals-explained/ 

(2020). 

Figure 1. Sustainable Development Goals 

 

 

 

 

 

https://sisschools.org/sis-kg/the-united-nations-sustainable-development-goals-explained/


SEEIJ (Social Economics and Ecology International Journal), 7 (1), Maret 2023, 39 - 49          E-ISSN 2598-0319  

                                                          P-ISSN 2581-2246 

 

44 

 

1.4. Research Questions 

1. What is the mechanism for creating a sustainable Company Prolife according to the Sustainable 

Development Goals? 

2. What is the mechanism for making the Company Profile? 

 

2. RESEARCH METHODOLOGY 

The research method used is a mixture of quantitative and qualitative methods with 

descriptive analysis techniques. This research was conducted from July to November 2022, for 5 

months. The research population is 1 MSMEs in the West Jakarta. Data collection tools and 

techniques are study guideline questionnaires, interviews, and focus group discussions (FGD), all of 

which are conducted online. 

 

Implementation Method 

The training method used in the Impactful PkM program, training in compiling a company profile 

for MSMEs in the West Jakarta area, is carried out in the following stages. 

1.  Participant registration stage 

MSME participants register/register through the Google form provided by the campus, through 

the management department in collaboration with the Comdev Binus center. 

2.  Survey stage (need assessment) 

This implementation aims to determine the needs of target partners who are the need to market 

the products of the SMEs that are the subject of our research. 

3.  Training stage 

Program participants take part in material presentations online and onsite. 

4.  Discussion stage 

Participants discuss or ask questions related to the material presented. 
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5.  Execution Stage 

The training participants will get the final Sustainability Company Profile that has been 

mutually agreed upon. 

 

3. RESULTS AND DISCUSSION 

The results of the discussion during the process of making a company profile required a lot 

of information and data from the Gassix Angkringan entrepreneur, where the information obtained 

became a reference in compiling a company profile using Canva tools, so that later if there is a 

change in information, it can be adjusted according to the circumstances. 
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 Figure 2. Gassix Angkringan's company profile 

 

4. CONCLUSION 

 The pandemic period has left many impressions on families who have lost their livelihoods, 

so to cover their daily lives, many of them have started to open businesses, one of which is a 

culinary business, namely Angkringan Gassix around the West Jakarta area, which serves soft 
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drinks for its guests. The causes of the difficulty in developing MSMEs are due to the inability of 

entrepreneurs to take advantage of and expand market opportunities and access, weak capital 

structure and limited access to sources of capital, limitations in mastery and access to information 

technology, weak organization and management, and inadequate communication skills . Business 

communication skills are becoming an absolute must-have skill and are critical to the success of any 

organization regardless of its size, geographic location and mission. Business communication is 

related to the internal culture and external image of the organization, therefore, it is important to 

determine what is communicated, by whom, and at what level the communication is done. One of 

the communication tools is the company profile, which in this online age is really needed by many 

MSMEs. 

 

References 

 

[1]. Asih Prihandini, Nadia Seba; (2021), Penyusunan Company Profile Bagi UMKM; Webinar 

Abdimas 4 - 2021: Inovasi Teknologi Tepat Guna dan Model Peningkatan Kapasitas 

Masyarakat Era Covid-19. hlm. 1855-1861.  

https://www.google.com/search?q=pdf+pentingnya+company+profle+bagi+UMKM+paper+di

+Indonesia&oq=pdf+pentingnya+company+profle+bagi+UMKM+paper+di+Indonesia&aqs=c

hrome..69i57j0i546l3.24197j0j7&sourceid=chrome&ie=UTF-8. 

[2].  Lembaga Pengembangan Perbankan Indonesia; (2015), Profil Bisnis Usaha Mikro, Kecil dan 

Menengah (UMKM), Kerjasama LPPI dengan BANK INDONESIA. 

https://www.bi.go.id/id/umkm/penelitian/Documents/Profil%20Bisnis%20UMKM.pdf 

[3]. Maimunah, M., Sunarya, L., & Larasati, N. (2012). Media Company Profile Sebagai Sarana 

Penunjang Informasi dan Promosi. CCIT Journal, 5(3), 281—301.  

https://doi.org/10.33050/ccit.v5i3.155 

[4]. Mochamad Reza Rahman; Muhammad Rizki Oktavianto; Paulinus; (2021), Perkembangan 

UMKM (Usaha Mikro Kecil Dan Menengah) di Indonesia, hlm 377-386. 

https://pascasarjanafe.untan.ac.id/wp-content/uploads/2021/01/35.pdf 

[5]. Rismawati, Y. V. (2009). Profil Usaha Mikro, Kecil, dan Menengah (UMKM) di Desa 

Kenongorejo, Kecamatan Pilangkenceng, Kabupaten Madiun. 7—10.  

https://doi.org/10.15957/j.cnki.jjd1.2009.07.004 

[6]. Retno Setianingtias; M. Baiquni; Andri Kurniawan; (2019), Pemodelan Indikator Tujuan 

Pembangunan Berkelanjutan di Indonesia, Jurnal Ekonomi dan Pembangunan, vol 27, no. 2, 

hlm 61-74. 

[7]. The United Nations Sustainable Development Goals Explained; 20 Juli 2020; 

https://sisschools.org/sis-kg/the-united-nations-sustainable-development-goals-explained/ 

[8].  Agus Sutopo; Dian Fitriana Arthati; Utari Azalika Rahmi; (2014), Badan Pusat Statistik; 

Kajian Indikator Sustainable Development Goals (SDGs) 

https://www.google.com/search?q=pdf+pentingnya+company+profle+bagi+UMKM+paper+di+Indonesia&oq=pdf+pentingnya+company+profle+bagi+UMKM+paper+di+Indonesia&aqs=chrome..69i57j0i546l3.24197j0j7&sourceid=chrome&ie=UTF-8
https://www.google.com/search?q=pdf+pentingnya+company+profle+bagi+UMKM+paper+di+Indonesia&oq=pdf+pentingnya+company+profle+bagi+UMKM+paper+di+Indonesia&aqs=chrome..69i57j0i546l3.24197j0j7&sourceid=chrome&ie=UTF-8
https://www.google.com/search?q=pdf+pentingnya+company+profle+bagi+UMKM+paper+di+Indonesia&oq=pdf+pentingnya+company+profle+bagi+UMKM+paper+di+Indonesia&aqs=chrome..69i57j0i546l3.24197j0j7&sourceid=chrome&ie=UTF-8
https://doi.org/10.33050/ccit.v5i3.155
https://doi.org/10.15957/j.cnki.jjd1.2009.07.004
https://sisschools.org/sis-kg/the-united-nations-sustainable-development-goals-explained/


SEEIJ (Social Economics and Ecology International Journal), 7 (1), Maret 2023, 39 - 49          E-ISSN 2598-0319  

                                                          P-ISSN 2581-2246 

 

49 

 

https://media.neliti.com/media/publications/48852-ID-kajian-indikator-sustainable-

development-goals.pdf 

[9]. Ishartono; Santoso Tri Raharjo; (2018), Sustainable Development Goals (SDGs) dan 

Pengentasan Kemiskinan; Social Work Jurnal; vol.  6; no. 2, hlm. 154 – 272. ISSN:2339 -

0042. 

[10].Jeffrey D. Sachs; Christian Kroll; Guillaume Lafortune; Grayson Fuller; Finn Woelm; (2021), 

Sustainable Development Report 2021, Includes the SDG Index and Dashboards, The Decade 

of Action for the Sustainable Development Goals; Cambridge University. 

[11].United Nations; (2022), The Sustainable Development Goals Report 2022. 

Stephen Morton; David Pencheon; Neil Squires; (2017), Sustainable Development Goals 

(SDGs), and their implementation, A national global framework for health, development and 

equity needs a systems approach at every level; Sustainable Development Goals, and their 

implementation, British Medical Bulletin, 2017, vol. 124 pp. 81–90. 

[12].Ferdinandus Aming Santoso; (2022), Laporan Keberlanjutan Sustainability Report 2021; PT. 

Sarana Menara Nusantara Tbk. 

[13].Astra Otoparts; (2022), Sustaining Growth with Digitalization; Laporan Keberlanjutan 

Sustainability Report 2021; PT Astra Otoparts Tbk. 

[14].Darma Henwa; (2022), Laporan Keberlanjutan Sustainability Report 2021; Komitmen untuk 

Meningkatkan Kinerja Lingkungan, Sosial dan Tata Kelola Guna Menciptakan Nilai Tambah 

Berkelanjutan; Darma Henwa Sustainability Report. 

https://www.ptdh.co.id/storage/document_2022_05/sustainability_report_2021_31121515.pdf 

[15].PT. Puri Global Sukses; (2022), Laporan Keberlanjutan Sustainability Report 2021, Fokus 

Membangun Fundamental Pertumbuhan yang Kokoh dengan Prinsip Tata Kelola yang Baik 

Agar Dapat Mencapai Keberlanjutan; PT. Puri Global Sukses Tbk.  

 

 

 


