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ABSTRACT

Over past two years, COVID-19 pandemic has forced many business owners to
switch from print to digital to maintain their business. One of them is Malang
SMEs. Malang SMEs need to have design skills to create attractive Instagram
feeds as digital promotional media. The purpose of this activity is to provide
training in creating Instagram digital content using Canva and Adobe Illustrator.
The method used is a cognitive method which involves a resource session to
deliver Instagram material, a discussion session to brainstorm the target audience,
and a question-and-answer session. This involved 23 participants from Malang
SMEs, public audiences, and two resources. This activity was divided into two
main sessions, namely an explanation of Instagram, and a tutorial session on using
Canva and Adobe Illustrator. The result is the Wic Kitchen and Jahe Bu Nintul
SMEs Instagram feeds that are more attractive and interactive to their respective
audiences by using designs, colors, and fonts. This activity can provide additional
design skills for Malang SMEs, so they can create attractive Instagram feed
designs independently and easily. Later the promoted product can be known by
the wider community and expand potential consumers to international.

Keywords: Digital Content, Instagram, Promotional Media.

A. INTRODUCTION

Over past two years, the impact of COVID 19 pandemic has been felt in the trade sector. Many
business actors have gone bankrupt, but not a few are still able to survive. The website
http://investor.id/ states that the pandemic has shut down various business activities due to
restrictions on people’s mobility. This impact was also felt by Malang SMEs. Various attempts have
been made to maintain their business from reducing the workers number to creating digital platforms
to promote their products or services. Malang SMEs use social media to market their products or
services, although not all understand of these digital platform’s usage and package their content in

anattractive way.

26


mailto:uzda.nabila@binus.ac.id1
mailto:wahyu.kurnia001@binus.ac.id
mailto:katherine.yuliana@binus.ac.id
http://investor.id/

SEEN (Social Economics and Ecology International Journal), 6 (2), Okt 2022, 26-49 E-ISSN 2598-0319
P-ISSN 2581-2246

Constraints in the design software usage have cause Malang SMEs to be unable to design their
own promotional media. The use of graphic designer services in printing is a solution to assist in
making the required designs, even though the processing time is quite long which causes the
promotion intensity to be hampered. Andriyani, et al (2022) stated that the higher intensity of using
social media, the higher product purchase decision. However, if the intensity of social media usage is
low, the purchase decision will also be low. Malang SMEs need to be equipped with design skills so
they can design promotional media independently and efficiently.

According to data from Cooperatives, Small and Medium Enterprises office, Malang SMEs is in
the fifth position with the highest number of East Java entrepreneurs in 2019. Currently there are
627cooperatives, 359 active cooperatives, and 70 verified cooperatives. Based on data owned by the

Ministry of Cooperatives and SMEs on the website https://kemenkopukm.go.id/, the number of

SMEs digitalize has reached 13.5 million or twenty-one percent and the target to be achieved by
2024 is SMEs players who are on boarding to digital reached 30 million. Thus, the Ministry of
Cooperatives and SMEs target that wants 30 million SMEs digitalize can arouse the Malang SMEs
enthusiasm to improve their skills and knowledge regarding social media, especially instagram to
design the contents.

Kurnianto (2020) said new media as a communication technology device with the same
characteristics in the digitization form and its wide availability for personal use as a communication
tool. Instagram as a new media capable of reaching a wider range of potential consumers is expected
to help promote products or services from the Malang SMEs community. Instagram according to
Alfajri, Adhiazni & Aini (2019) is quite good at helping companies to achieve goals, build and
improve brand image, brand awareness, as well as direct interaction bertween companies and
consumers.

The following and followers features on Instagram make users aware of people who are interested

in corporate or business Instagram accounts, post photos, and videos with added captions and
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hashtags, love, and comments from the followers account, IGTV, and live Instagram features can
make the interaction easier, and build closer interactions with consumers that can last for 24 hours if
stored on Instagram archieves. These features are considered capable of supporting each company’s
research to find out whats consumers need today. Malang SMEs can take advantage of this to
interact directly with their consumers, including from the Instagram feed designs.

Based on the situation analysis that has been carried out, it is necessary to have training on

creating Instagram digital contents to make it easier for Malang SMEs to create attractive Instagram

feeds. From this training it is hoped that it will be able to increase Malang SMEs skills in making

attractive and efficient Instagram feed designs.

B. IMPLEMENTATION AND METHODS

In these problems solving, the author uses several methods to improve the participants’
cognitive, including the lecture method to convey material in the explanations form of definitions,
the discussion method to brainstorm the intended target audience, question and answer method to
provide opportunities for participants to ask questions. There were 23 participants who participated,
consisting of Malang SMEs community, and people who wanted to know how to make Instagram
feeds using Canva, and Adobe Illustrator. Meanwhile, there were two resources who were divided
into two different sessions, namely the first session was accompanied by one resource who
explained about Instagram, and how to make an attractive Instagram feed, and second session was
accompanied by two resource giving tutorials on using Canva app, and Adobe Illustrator software.

The initial stage, first resource delivered material regarding Instagram definition, why Instagram,
Instagram usage, Instagram advantages and disadvantages, and tips on creating an aesthetic,

attractive, and cool Instagram feed.
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APA ITU
INSTAGRAM?

Bagi mereka yang melek akan dunia
teknoiogh mungiin serasa tidak asing
lagl dongan Instagram, Tap! bagl
sebagian arang yang mungkin tidak
begitu memahami perkembangan
teknologi digital mungkin mash

Kurang r hami &pa itu instag

Platform yang saat inl sedang naik
daun dan ramai digunakan oleh
pengguna smartphone di seluruh

dunii, Generas! milenlal dan generast

2 adalah yang paling ahd dalam
menggunakan nstagram.

Figure 1. What is Instagram?
Source: Author, 2022

MENGAPA INSTAGRAM?

Obacoumt
Veacher
—

Kagan lagl kita menemukan platform yang bisa untuk
manamplikan video, fota, dan taks sekaligiss? Kita cuma
bisa melakukanmw d1G, Apalagi dengan barbagal fitur efek
foto, membual instagram punys kelebiban sebagal media

promos. Ada baryak promosi yang biss dilakukan dari sara,

& antaranya adalah marketing produk, perscnal branding.
hingga sebagat madia interaks: antara satu orang dengan
orang lain

Sekian fungsl dan kegunaan G sebagal media pemasaran di
atas tentunya ada keuntungan dan kelemahan dan aphkasi
Itu spndird. Tidak ada yang sempurna di bawah langit, aloh
karena itu kami pertama kall akan membahas keuntungan
dian kalebihan instagram sebagai platfoem marketing,

Figure 2. Why Instagram?

A

Source: Author, 2022

KEGUNAAN
INSTAGRAM

Secara istilah Instagram diambil dari kats
“Insta” yang berasal dari kata “Instan”.
Nama inl dambll dart kamara polaroid di
mana merupakan kamers Instan yeng
fangsung jadi seketika, Sedangkan kata
“gram” diambd dari kata *Telegram* yang
mampel mengieim Informasi secara cepat.
Datam hal ind, kata Ksta yang dilbsat sasusl
dengan tujuan Instagram ysng mammpl
menglrim foto dan video dalam |aringsn
Intornet secara irstan dan cepat. Safain
dEEDUL INStagrany, Srang masa kani lobin
sukn menyebutigs 1G stau Insts,

Figure 3. Instagram Usability 1

Source: Author, 2022
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KEGUNAAN INSTAGRAM

Dati definisi singkat tersebut, secaza umum Instagram dapst diartikan sebagel aplikasi yang
dopat difungsikan sebagsi media berbagi foto dan video dalem sebush jejaring sosial,
memungkinkan pengguna untuk mengambil foto dan video, dan menambabikan fiter untuk
manambah kezan menarlk pada foto. Utamanys, Instagram lebih difolkuskan pada perangkat
smartphone ssperti Andeoid dan i05. Namun peagguna tetap dalam menjslankan Instagram

dalam mode web app kipun dengan fitur terk

Sama seperti jejaring media sosial lainaya, Instagram memiliki kongep | 3 antar
pengguna dengan menglkuti {following) atau perclhut (foliawer), Pennuna fugs dapat
menambahian komentar pada foto pun video, yukal, wwirkm, hingga

vl v dalam seduah akun,

Figure 4. Instagram Usability 2
Source: Author, 2022

KELEBIHAN INSTAGRAM

Perxaenbongan dan perubiahan instagram dari waktu ke waktu memiliki dampak

luas biasa dalam kehidupan. Sosial media seperti instagram tidak hanya digunaken

bagal medis k3l dan k hasi, berbagl foto matnun video, naman kebih

dari itu. Instagram menjadi media baru yarg mampu meng-influence semua orang.

Mungkin dimasa lalu 'mh pengguna smartphone maﬂh sadikit dan maﬂshum

yang terbatas instagram harvya di I3 i media i i sosial,
namun saat inl Instagram talah lwm!uﬂ sobaga modu hiburan, edukasi,
inspiras:, hingga bianis. Beberapa hal di bawah inl mungkin bise membuks

labi jaub genal instag! saat inl Mngga masa dapan.

1. Sebagai media komunikasi, saling interaksi antar pengguna

Setugar modia koemunGst yang sangat me0gasitkan Kieeea memang kit bisy memasdaatian
NEUr 0t maupon kotnmeat untok boreterads dengan orang kin , Selsin déckoenttar Instagram
Jugs menyediakan Durect Message untok bisa berkomunikasi lebih prvate tangs dirtabun
orang baryak _ tenturya ini bisa memandaatian waktu senggang anda untuk sekedar
berkomunikasi deegan Teman, sawdira  maupun pacngae nda

Sama seperti soskal medka Winmyd, dstagram mesndibs fungst dam tuguian otama untui saling
beroterakd antar pengguna, muia dan berbagl Soto dan videa, berkivim pesan [direct

» bahkan dan lalanga. Maek Zuckesberg selaku Founder Facebook,
induk un Instagram memildkl matto “Tneging the Workd Closer Togethes”, il menunjukkan
babwa irstagram mesdit peranan peeting dalam becindoraksd Instagram juga terusy
menghadrkan fitve ity bary yang mamnpu meeanakan penggunanya, mukil deel sstagrsm
Live, IGTV, Instagram Story, Instagram ook, Filted dan sebagaeya

2. Sebagai media hiburan

O Instagram pengguna bisa menemuban bersgam Mburen very dan menyerangearn, wnlstrsm
telah Derevelust menjact media entertaining atau hdaam menyesuakan perbembangan dan
porubiaran kehidupan sosial masa ink. Ak ain meme, comic, dagelin, hingga animator
lnw)u cobarp Banyak & Instagram, Batiban peeusahass medis mu TV, benggs st delihy

e untui ghibur dam terus

N W »
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3. Mencari inspirasi dan ide kreatif

Sehagal media wtama berupa Foto dan Vake. Mevniadi media sosial yang ungaud pada hal posting snedalul fotn
dan video , b & modis ini PN tamgdan sarta Kualitas 1060 dan vadeo yang k. Tentunya

setagsl bentuk publices galon

Selin hiboran, POngiuNa jugd Aapat Meoesnulan Dedagam o Koatif dan inuplratf uduk produktivitas atau
Mebsatuban binnys, Seovisal ketika Anda membutulikan ide bary tentang dekorsi sumab stau nangsn, maky
Anda biaa temukan beragam contobena o Instagram, Tak hamya i sap, setup kompater, desan grafis, sdting
yided, buat konten 15, dan hal menari Lainnys bisa Anda tesnukan deagan mudah @ explors natagraen.

5. Sebagai Media Bisnis Yang Menguntungkan (Bisnis Online)

Keuntungsn pertuma yaeg bisa anda amésl dath sebiusd instagram adadah adslah bise mengpanakin webag

mmmm«wmqhnmnﬂm lan coline o ni fkan anda Joat jasa

pun barang dan ! iy aup o gram dan sedkit hastag agar
mmnmmnﬁuwxmuk Joralam ool ik By OF g terTar ik dongan
postingn foto anda dan tertarik wtuk membeliogg Oun Satu hal L) yuvqlna mnjaskar invtagram
mergdl Gdang banis adatah ketka s Aty pengiut O instagram anda sangat bamyak dan sampa
Fitinsan Babdan sampal talusan tibu ya hat but bisd Rinkai pihak Lein yang ingin

ergiblankan produk monelcs 0 stageam aeda dengan sistem mu!ﬂm dhmana andas mengklankan produk
mereka dan anda akan diberdan royalti , nab misaltan sereorang tervebut menjual boju dan beenlat untul

mecgionkan dl instagrams anda dae anda hanya perts W I An folk
anda.

Figure 5. Instagram Advantages
Source: Author, 2022

KEKURANGAN INSTAGRAM

Kekurangan instagram antara lain adalah:
*  Terialy baryak keenpetitor, sehingga butuh ugaya Jobih untuk menjadi penguasa dan

pengusaha di sana.
. Sndmbembah*oriumnya Beberapa bulan belakangan barryak infl yang
galuh karena terd p-embom #goritma IG
* Banyak boot, sehingga banysk k Siza di losi
Itulah kekursngan IG yang mungldn dapat ota k lesn. Terturvya seg e
platform inl jangan P jadi penghalang kit untuk belajar juatan di Imtucam
1. Rawan Bully

Pongguna Instagram yang terus mengalami peningkatan dari tahun ke tahun tentu menjads
petuom Bary dalam hemmus onling. Penggunaim Facebook Ads yeng jugs terintegeasi
tegl barw para Internet Marketer dalam menjual produk
smn copat dan afisian, Jangan lﬂl'( kotlka malibat &an & Instagram yang sesual dengan
spa yang Anda sukai dan apa yang sedang Anda minati,

Instagram memantaotkan semus data pangguna, mulai dadl yang konten yang dilifat dan
suikal, hingga lokasi yang pernah dikunjungl. Semua penarg: bisa sangat tepat dan
mampu memikat pengguna untuk melilat Wkan sohingga tartarik untuk membeli,

2. Rawan Peretasan

p yang menjadikan intagram bisa gikan anda adalah ¥arena peretasan
yang diakukan orang yang tidak bertanggung Jawabs apaiagi jis orang tersebut mengupload
foto yang sencaoh tenturya hal tersebut membuat kita menjadi emost dan merass
dirugikan dan hal separt] ini sering terfadi pada akun instagram yang followers stau
pengikutrys banysk dan segelintic orang usit dan i ingin mengambil alih skun kita,
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3. Harus Update secara Berkala
Hampir zetiap minggu instagram setalu menghadirkan fitur basy, (nl yang menyebabkan
penggguna harus mengupdate instagram untuk mendapatkan fitur but.

4. Menghabiskan Banyak Kuota Internet

Dengan anda selaly membuka instagram apalagi menonton video streaming tentunya hal
tersebut akan membuat kuota internet anda menjads sekarat dan cepat beros pasti anda
memang sudah tau babwa aplikas! instagram memang boros kuota walaupun instagram
menyediakan less data den bagi anda yang memang orang yang tipe irit kuota anda harus
pintar.pintar dalam menggunakan Instragram,

5. Persaingan yang Ketat

waktu ini, anline shop pada instagram telah e I Hal ini whasilkan

porsaingan pala somakin ketat sebab konsuman akan blsz dengan praktis manemukan

online shop yi homogeh menggunakan milic snds. Sang kurean ity, pelayanan yang ramah
_sarta harga dan kualitas barang yang baik artinya kuno utamanya,

Figure 6. Instagram Disadvantages
Source: Author, 2022

TIPS MEMBUAT FEED
INSTAGRAM ESTETIK,
MENARIK, & KEREN

Figure 7. Tips for Creating Aesthetic, Attractive & Cool Instagram Feeds
Source: Author, 2022

BAGAIMANA CARA
MENDESAIN FEED
INSTAGRAM?

Tak bisa dipungkici, visual adalab salah satu faktor kuno keberbasilan strategs konten Ande di Instagram.

Datarm articeling, Anda telah belajar bagai meningkatkan tampilan feed Instags dengan beberap
langkah, yaitu;
Manentukan temy feed yung dupat P ikan p alitas Ands.

Maemilih skema atau palette wasna terbaik untuk meningkatkan konverst dan brand recogition.
Maomantaatkan filter borkualitas untuk menjaga konsi i tampilan feed.

Menggunakan border yang da agar feed Instagram Anda terlihat rapl dan indah,
Memaisimalkan penggunaan font dan tipogeadl untuk menciptokan kesan yang diinginkan.

Mendesain foed instagram sesual dengan kebutuhan promosi atau target market. Mendesain feed yang sesuad
dargan market, missinya feed untuk iiinik kecantikan, feed untuk usaha makanan, feed untuk kesehatan, dil,
Menggunakan beberapa softwane antata lain Carwa, Adobe Hlustrator dan Photoshop.
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|.Tentukan Tema Pilihan Anda

Portama, pllth toma yang sesual dangan pasar dan personalitas Anda
Nantinya, tema yang digunakan tidak hanya menciptakan mood dan
kacan tersendiri kepads sudience, namun jugs akan menjadi identitas

brand Anda, Beberapa dlantaranys adalah:

Minimalist, Salah satu pliikan terbalk bagi Anda pecinta gaya
saderhana, minimalis, barsh, dan rapi. Untus menerapkaniya,
perbanyak whitespace pada fead Andas agar memberikan efék

menenangkan {contoh: @armandashadforth)

Binck and White, Ingin leed
Instagram Anda teriibat lebih kiasik
dan berkelas? Tema hitam putih bsa
Jadi solusl, Menankrya, black and
white acadah timeiass design,
sehingga tak akan dianggap
Eatinggalan ramen sampal kapanpun
(eontoh @jasonmpetérson)

Vintage, Feed Imstagram Anda
betiokud bepacs korten vintage
fashion ateu vintage decor? Jika vya,
maka tema vintage adalah piliban
terbaik. Gaya ini menekankan
kepada warm colors untuk
momberikan kesan antik dan elegan
(contol: @nusticbanes)

Checkerboard, Terna yang jugs bissa
disebut dengan thes inl akan
membuat fsed Anda tampak sepert
checkerboard {atau papan
permainan dam). Salah satu caranya
adalah dengan mempasting guotes
& antara gambar /video (contoby:
Erupikaue |

a7

Jasonmpetersen » ute

" Q@ ® & @

SN 2598-0319
SN 2581-2246
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* L | Lines. Sebagaimana
f ya, teena ini memanfaatk
aturan tiga bans horizontal

Instagram untuk mempublikasikan
g TOto dergan warni maupun
filter yang sama (contoh:
@personaljournalapp)

i - P
At ot Mg 7 o s e b a
——n Y Sy

2. Pilih Skema Warna

Warna adalah salah satu elemen terpenting dari DESAIN FEED
desain fead Instagram Anda. Bag suatu Srand, warna INSTAGRAM
okan membanturye lebih mudah dikenali oleh
sudiens serta depat meningkatkan konversi hingga
BS%. Ofeh karena Itu, mulallah dengan membuat
skema warma agar seduruh feed terlihat harmenl satu
sama lnin. Untuk melskukaniys, Anda biss mentoba
beberapa hal berikut:

+ Tentukan warma utama beand Anda, yang mana
Bive dipllih darl warne yang mendominasi logo
Anda. Jika Ando merasa bingung datam
meneatukan primary color.

+  Buat palet warna darl feed yang telah Anda
publikasikan, Untuk lebi memudahkan, Anda
dapat menggunakan color palette gererators
(soperti Canva, My Irsta Palette, dan Colocdot),
k di kan warma herdasarkan
postingan sebefumnya,

3. Manfaatkan Filter yang Menawan

Filter Jugn merupakan baglan yang tak terpisshkan dorl feed Instagram. Hebattya, fitur ind tdak harys biss

E-ISSN 2598-0319
P-ISSN 2581-2246

T mening #a desain feed Anda, namun juga memb yo terlihat § if dan k y
Sebanarnya, aplikasi Instagram sendicl yodiak: fuban filter ¢ yang bisa Anda gunakan sesuka hatl,
Kamun, Ands jigs bisa mempectimbangkan splikasl editor foto Instagram yang praryai fitur & Vsas: yang
sangat lengkap.

Baberapa opsi aplikas! terbalk diantaranys yaknk

= VSCO, Aplikasi ini tidak hanys menyediakan koleks! filter yang mel h Jugs bebaskan Anda
untuk membust filter sendicl, kemadian menyimpanmya agar bisa digunakan untok korten selanjutnya,

*  Foodie, Feud Anda berfokus pada dunis kulines? Maks Foodie adaiah opa yang Andli bututikan. Setasin
dilengkepi dengan puluban filter, Foode jugn menmvarken fitur smart guide untuk membantu Anda
mendapatkan angles dan pencahayaan yang optimal,

*  Snapseed, Mempuriyad sokitar 29 fiters dan tools untuk meningkatkan tampilan feed Instagram Anda dalam
wakiy singkat. Sebagaimans VSO, Snapseed fugs memiliki fitur custom fiter yang bise dismpan dan
diaphicesican untuk prayek selanjutrya

* A (Lolor Story. Membawa ratusan filters dan effocts untuk desain foed yang bergaya dan berkelas. Tak
itinggalan, A Color Stoty jugs dibekali dengan Mur IG planaing dan custom fitee untuk menjags kaosistans
feed Andy,
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4, Pertahankan Konsistensi Gava Border Anda

Tak katah pentingnya, Anda juga perlu memilib
gaya border yang sesuai dengan tipe konten
Anda. Yang menark, bordar alan membaat

white space atau ruang kosong antara feed
Ands, sebingga membuatngs terlihat lebih api
dan indah.

Dan bagi Anda yang mengunggah konten
dangan banyak warna, border Juga bisa
membantu mempertahankan keseimbangan

toed Anda, ) e
Yang past, jika opzt border telah ditentukan, *A@
gunakan opst lersabul sacara konsisten agar R <
estatika feed Anda tetap terfaga dengan bask, e

Sebagai inspirasi, Anda dapat medhat

bagaimana akun @auroradesign menggunakan

border dalam fead-nya,

5. Perhatikan Font (lan'l'il)ugl'.ll] yang Digunakan

Anda bernvat menggabungkan tipagrafl dengan gambar, obdek, atau grafls dalam satu feed?
Atau Anda ingin manampilkan barnyak guotes di grid Instagram Anda? Jika iye, maka Anda juga
perlu memperhatikan opsi font yeng dipsin

Pade dasarmya, ada empat kategorl font yang perlu dipshami, yaitu:

* Serif. Mempunyal tampilan kiasik dan banyak digunakan untuk memberikan kesan elegan,
terpescaya, dan mapan,

* Sans-Serif, Hadir dengan garis yang sederhana dan bersih, sehingga cocok digunakan untuk
e modern, Selain itu, Sans-serif juga terkesan lebih kusual, informal, dan bersshabat,

* Script, Memitii bentuk seperti katigrafi atau tulisan tangan, Script biasanya dgunakan
bersamaan dengan dua kategori sebel ya dan buat desain Anda terlihat lebih
mengcik dun menyenangkan,

* Decorative, Terlihat lebih eksentrik dan bersenl, namun cenderung sulit diaca, Oleh karena
Iy, sanget direkomendasikan untuk meminimalisic penggunasen kategori forit ing, Selain i,
hindael juga menggunakan gaya decorative untuk tullsan berukuran e {01 bawah 32
points) dan defam huruf kagital (uppercase)

Figure 8. How to Design an Instagram Feed?
Source: Author, 2022

After understanding in more detail about Instagram, the second resource continued the next

session to provide a tutorial on how to create an Instagram feed using the Canva application.
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Wy P
o

TUTORIAL
MENDESAIN FEED B | \‘
INSTAGRAM g
MENGGUNAKAN | , A )
CANVA i R Loy

Figure 9. Tutorial Material for Designing Instagram Feeds Using Canva
Source: Author, 2022

The second resource gave an example of target audience for chili oil products to make it easy to
design Instagram feeds. Initial preparations that need to be made before designing an Instagram
feed in Canva, participants need to download the Canva app on their smartphones, and prepare the
photos needed to promote products or services and writing that will be used to promote products or
services in an interesting and simple way.

Participants were asked to open the Canva app and select Instagram feed templates. The selected
template is a food Instagram feed that fits the target audience and Malag SMEs products or services.
This is edited according to needs, starting from changing the Instagram feed title, products names,
photos, taglines, and contacts that potential customers can contact our business. The finishing step
is saved in jpeg format with high resolution so that it can be downloaded on Instagram in a good
quality.

The second resource also gave a tutorial on using Adobe Illustrator by taking an example from a
design of Jahe Bu Nintul SMEs Instagram feed. This example chosen was a simple and easy design
to follow by Malang SMEs and participants were also told that the use of Adobe Illustrator was able
to create flexible and attractive designs by playing with image, composition, and typeface elements.
The finishing design is also saved in jpeg with high resolution. Last stage, the two resources gave

participants the opportunity to ask questions about material and tutorial that had been presented.
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C. RESULTS AND DISCUSSIONS

The main activities carried out are tutorial sessions in creating Instagram digital content using
Canva and Adobe Illustrator. Participants are asked to install Canva app, but participants can also
use the Canva website by typing www.canva.com in the search box. Then the Canva home screen

will appear as shown in figure 10.
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Figure 10. Canva Home Website
Source: www.canva.com, 2022

Participants were asked to select a menu of Instagram post to adjust the size of the design to the
actual size of Instagram post. Instagram display will appear as shown in figure 11. In the side
column, various templates will appear that can be selected and edited as needed. The resources
wanted to design an Instagram feed for Wic Kitchen SMEs who wanted to promote a new product
in chili oil form. The theme to be used in this design is modern Chinese by using red and yellow to

match the typical Chinese colors.
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SR—

Figure 11. Instagram Post Size in Canva
Source: www.canva.com, 2022

The resource chooses a template that matches the design theme. She also began to include
chili oil products photos, Wic Kitchen logo, and chili and onion image elements needed. In Figure

12, photos, logos and image elements that have been uploaded will appear in the left column.

MAKAN SIANG

Waw Pkl Maaa?

Figure 12. Instagram Post Templates Selected in Canva
Source: www.canva.com, 2022

In the selected template, the interviewee needs to replace the logo on the top left, the words
3 special menus, lunch, which one would you prefer, geprek chicken, vegetable soup, tempe orek,
and contact at the bottom, product photos, and also tomatoes and vegetables image elements. Figure
13, the old logo has been replaced with wit kitchen logo by dragging it in the left column to the

worksheet on the right.
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Wou Dilih Mana?

Figure 13. Replacing Wic Kitchen Logo in Canva
Source: www.canva.com, 2022

Then resources changed the text of 3 special menus into Wic Kitchen to highlight SMEs
promoting their new products. Malang SMEs can also do the same things; write the name of each
SME at the top. The post for lunch has also been changed to new product to highlight the Instagram
feed design is to promote new products from Wic Kitchen. The resource also changed the text of

choose your spicy level, as shown in Figure 14.

Wie ¥ilehen

ot NEW PRODUCT!

hnew Ve Ty Lmetf

Figure 14. Text Replacement in Canva
Source: www.canva.com, 2022

Photos that have been uploaded to Canva are included in the dots shape in the center. Those

are arranged based on the spiciness product level, the product with the lowest spiciness level is
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placed in the first circle, those with the medium spiciness level are placed on the lower right and the
highest level is placed on the lower left. The three photos are arranged so that the audience's

attention can be focused on the chili oil product photo being promoted (see Figure 15).

ﬁ;’ ‘ﬁ/tl %x/{ﬁll
NEW PRODUCT!

(hoe Ve Ty Lvetf

Figure 15. Placing Photos into Designs
Source: www.canva.com, 2022

In Figure 16, each text on the right and left of the photo is replaced according to the product
name and spiciness level, namely Chili Oil Mild, Chili Oil Spicy Mild, and Chili Oil Spicy. In
Figure 17, the resourcers changed the product name color from white to black to make it easier for
the audience to read the product name. How to change the product colors is click each text that you
want to change. At the top appears the letter A which has a colorful line below it. Click Letter A,

then the audience can change the color according to the design needs.

S T Wie Kilchen
NEW PRODUCT!
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Figure 16. Text Substitution for Each Product Photo
Source: www.canva.com, 2022
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Figure 17. Changing the Text Color for Each Product Photo
Source: www.canva.com, 2022

Each text at the bottom is replaced with Wic Kitchen's business humber, website, and email
to make it easier for consumers to order the products. In Figure 18, the resources proceeded to
replace the tomato and vegetable image elements with chilies and garlic which were made
transparent. This is done so that the product being promoted, namely chili oil, is more prominent
and can become the point of view the audience who will become potential customers. How to make
image elements transparent, sources click on chili and garlic images. At the top right a black and

white box icon will appear to make the object transparent as needed.

Wie Kilehen
NEW PRODUCT!
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Figure 18. Placement of Chili and Garlic Elements
Source: www.canva.com, 2022
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In Figure 19, the resources changed the contact text color from white to black to make it
easier to read Wic Kitchen contacts. In addition, color replacement is done to provide color

similarity with product text.

R g Wie Kilchen
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Figure 19. Changing the Color of Contact Writing
Source: www.canva.com, 2022

In the final stage, the resourcer saves the design in JPEG or JPG format so that it can be
uploaded to Instagram. To save it, the resourcer clicks File, Download, changes the file to JPG, and
clicks the Download button. The design file will be automatically saved and downloaded to the
resourcer's cellphone or laptop or computer memory. The image results can be uploaded to

Instagram.
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Figure 20. Design Download from Canva
Source: www.canva.com, 2022
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Furthermore, the resourcer provides a tutorial for making Instagram feeds using Adobe
Illustrator. From point of view user, this software requires that users at least have design skills
because the existing tools make it easier to make creative and flexible designs compared to the
Canva app which already provides design templates. In Figure 21, the resourcer already has nine
Instagram feed designs for Jahe Bu Nintul SMEs which will be uploaded to Instagram
@jahebunintul. The resource chose one of the designs to be recreated in the tutorial, namely

Coming Back design with turquoise color box.

Figure 21. Use of Adobe Illustrator
Source: Adobe Illustrator, 2022

To re-design Instagram feed, the resourcer created a new worksheet in Adobe Illustrator by
clicking File — Print — Select A4 — Create (see Figure 22). Automatically a new worksheet can be

used to design with a display size that matches Instagram posts and is still empty (see Figure 23).

Figure 22. Creating a New File in Adobe Illustrator
Source: Adobe Illustrator, 2022
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witorial adobe ilUStEStOr fix

Figure 23. Worksheet Display in Adobe Illustrator
Source: Adobe Illustrator, 2022

The resourcer started by making a square-sized turquoise background by clicking on the box icon
on the left and third place. The icon is labeled Rectangle Tools which can help resourcer in making
square box and double-clicking in the middle of the worksheet (see Figure 24). Automatically a
square box will be formed. Then she wanted to change the square color from white to turquoise by
double-clicking on the white box on the left which is next to the black line box. Then adjust the
turquoise color like the example Instagram feed design that has been made by changing the code in
the column next to the hash mark. Fill in it with the code 46A292 and the color will automatically

change to turquoise, as shown in Figure 25.

tutorial adobe ilustrator fix

Figure 24. Using the Rectangle Tool in Adobe Illustrator
Source: Adobe Illustrator, 2022
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Figure 25. Creating a Tosca Background in Adobe Illustrator
Source: Adobe Illustrator, 2022

Next, the resourcer needs to make lines over a box-colored square by clicking on the pen
icon on the left, and under the cursor icon that is currently selected. Then click on an empty square

and draw a white line according to the example (see Figure 26).

Figure 26. Creating White Lines in Adobe Illustrator
Source: Adobe Illustrator, 2022

Making the finished background, followed by making the text of coming back as a symbol
that Jahe Bu Nintul products are available and it can be ordered via Instagram or e-commerce that
sells Jahe Bu Nintul products. She uses the Rosellinda Alyamore font and 200 pt sizes in the design
according to the existing examples (see Figure 27). Jahe Bu Nintul Instagram feed design is ready

to be uploaded to the @jahebunintul Instagram.
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Figure 27. Writing in Adobe Illustrator
Source: Adobe lllustrator, 2022

The second tutorials produced feed designs shown in Figure 28 and Figure 29. These are

ready to be used to promote Chili Oil and Jahe Bu Nintul products.

e Wio K ilchen
NEW PRODUC}!

Figure 28. Results of Wic Kitchen Instagram Feed Design
Source: www.canva.com, 2022
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Figure 29. Results of Jahe Bu Nintul Instagram Feed Design
Source: Adobe Illustrator, 2022

D. CONCLUSION AND SUGGESTION

Conclusion

In this evaluation is carried out, the author looks back at the problems and solutions that have

been carried out and is explained as follows:

Table 1 Relationship between Problems and Solutions from Digital Content Instagram Malang SMEs

Primary Focus

Solution

Based on the analysis and interview results, it
was found that the problems that are being
experienced by Malang SMEs, namely the
lack of understanding in the use of design
software. This has an impact on the lack of
promotional intensity on social media
because they are waiting for the design
results that have been ordered to the printer.
So that training is needed to create digital
content for Instagram using Canva and
Adobe Illustrator to increase the skills of
Malang SMEs.

The solution needed for this problem is
provision of knowledge about Instagram and
tutorials for designing Instagram feeds using
Canva and Adobe Illustrator which are
interesting and easy to follow for SMEs players
in Malang City. Later the results will be able to
reduce design processing time because it can be
done independently and also reduce operational
costs.
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Suggestion
The need for feedback from Malang SMEs players regarding the Instagram feeds that have
been made and how the influence of the Instagram feeds that have been made is with the sale of

products or the use of Malang SMES services.
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