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Description

BECOSS Journal is a national journal, published in January, May, and September, hosted by the Research and Technology
Transfer Office of Universitas Bina Nusantara. The journal contents are managed by Faculty of Humanity. BECOSS
Journal provides a forum for lecturers, academicians, researchers, practitioners, and students to deliver and share
knowledge in the form of empirical and theoretical research articles, case studies, and literature reviews. BECOSS Journal
invites any writer to participate in disseminating ideas, concepts, new theories, or science development in the field of
computer science, information system, engineering, mathematics and statistics. BECOSS Journal has been accredited
by the Ministry of Research, Technology and Higher Education under the decree number 72/E/KPT/2024 and has been
indexed and abstracted by Science and Technology Index 3 (SINTA 3), Garda Rujukan Digital (Garuda), Google Scholar,
Crossref, & Dimensions. There is no submission charge or article processing charge for all accepted papers and will be
freely available to all readers with worldwide visibility and coverage.

Focus and Scope

BECOSS Journal invites academicians and professionals to write their ideas, concepts, new theories, or science
development in the field of business, management, marketing, accounting, economic, communication, tourism, design,
animation, media, language, education, and psychology. Manuscripts in Bahasa must have an abstract and title in English
with similar content.



Vol. 6 No. 3 September 2024 e-ISSN : 2686-2557
e
ArRAEE
I » 13040 1.1
Business Economic, Communication,
and Social Sciences Journal

TABLE OF CONTENTS

1. Shelvy Kurniawan & Fina Fauzi Setiadi
The Influence of Social Media Marketing, Brand Image, and Influencer Marketing on Purchase In- 167-175
tention at XYZ Restaurant

2. Ika Triana & Danang Prihandoko
The Effect of Career Development in the Millennial Generation

177-188

3. Soraya Agustina Situmorang
Investigating the Influence of Emotional Intelligence and Organizational Commitment on Organiza- 189-200
tional Citizenship Behavior: An Examination of the Workforce at PT XYZ

4. Wendy Junaidi

Strategic Use Cases of Digital Transformation Implementation in Cities in Developing Countries 201-210

5. Ramadhan Bagas Rizky, Haura Inas Alya & Alia Rahmatulummah
Perdagangan Bilateral Filipina-Amerika: Dinamika, Hambatan dan Prospek Masa Depan Periode 211-225
2022-2024

6. Haryadi Sarjono, Azlia Zetta, Grace Cynthia Magdalena Sitorus, & Boyke Setiawan
Soeratin 227-237
Analyzing YG Entertainment’s Financial Impact: Addressing Brand Image Decline and Solutions

7. Siswahyudi Siswahyudi, Sada Arifin, Sarman Faizal, Risma Yuliana, Ahmad Halim
Lubis & A. Habib Amanatullah Rahdar 239-245
Kajian Sosiologis Pungutan Tapera Terhadap Buruh

8. Agni Alam Awirya, Cesilia Natasya Nainggolan, Andi Joko Susilo & Novi Dwi Puspita

Opportunities to Increase Halal SMEs Income: Evidence from Muslim Minority Area 247-257

9. Reva Novianti, Iwan Sukoco, Cecep Safa’atul Barkah & Nurillah Jamil Achmawati
Novel 259-270
Analisis Efektivitas Strategi Pemasaran Kontroversial Pada Brand Porteegoods

10. Muhammad Al Faaiz, Indria Angga Dianita, Amanda Bunga Gracia & Wa Ode

Seprina 271-286
The Effect of Experiential Brand Activation Through Vidio’s “Roaring Night” Event on Customer

Trust



11. Fajar Andrianto, Wiliam Santoso, Fahrul Riza & Haikal Andrean
Implikasi Current Account Savings Account (CASA), Biaya Operasional dan Pendapatan Opera- 287-300
sional (BOPO) dan Non-Interest Income Terhadap Profitabilitas Bank Umum



