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Description

BECOSS Journal is a national journal, published in January, May, and September, hosted by the Lecturer Resource Center
(LRC) of Universitas Bina Nusantara. The journal contents are managed by Faculty of Humanity. BECOSS Journal
provides a forum for lecturers, academicians, researchers, practitioners, and students to deliver and share knowledge in the
form of empirical and theoretical research articles, case studies, and literature reviews. BECOSS Journal invites any writer
to participate in disseminating ideas, concepts, new theories, or science development in the field of computer science,
information system, engineering, mathematics and statistics. There is no submission charge or article processing charge
for all accepted papers and will be freely available to all readers with worldwide visibility and coverage.

Focus and Scope

BECOSS Journal invites academicians and professionals to write their ideas, concepts, new theories, or science
development in the field of business, management, marketing, accounting, economic, communication, tourism, design,
animation, media, language, education, and psychology. Manuscripts in Bahasa must have an abstract and title in English
with similar content.
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