
Vol. 15 No. 3 November 2024

inusinusBB ReviewReviewusinessusiness

P-ISSN: 2087-1228
E-ISSN: 2476-9053

Editor in Chief
Haryadi Sarjono                	 Bina Nusantara University, Indonesia

Managing Editors
Nurlina  	 Bina Nusantara University, Indonesia

International Editor Board
Alfons Palangkaraya	 Swinburne University of Technology, Australia
Marcin Staniewski	 University of Economics and Human Sciences in Warsaw, Poland
Martin Falk	 University of South-Eastern Norway, Norway
Mohammad Kabir Hassan	 University of New Orleans, United States
Sulaimon O. Adebiyi	 Nottingham Trent University, United Kingdom 
Yudi Fernando	 Universiti Malaysia Pahang, Malaysia
Levyda	 Sahid University, Indonesia
Nur Budi Mulyono	 Bandung Institute of Technology, Indonesia
Yasintha Soelasih	 Atma Jaya Catholic University of Indonesia, Indonesia
Rindang Widuri	 Bina Nusantara University, Indonesia

Language and Layout Editor
Eka Yanti Pangputri                   	Bina Nusantara University, Indonesia 	
Dina Nurfitria	 Bina Nusantara University, Indonesia 
Gendis Lintang Kinasih	 Bina Nusantara University, Indonesia
Holil                                   	 Bina Nusantara University, Indonesia 	
Atmawati   	 Bina Nusantara University, Indonesia

Secretariat
Dewi Novianti	 Bina Nusantara University, Indonesia

Description
Binus Business Review is an international journal published in March, July, and November. The journal is hosted by the 
Research and Technology Transfer Office of Bina Nusantara University supported by Forum Manajemen Indonesia. The 
journal contents are managed by Binus Business School and Forum Manajemen Indonesia (FMI). The journal invites 
professionals in the world of education, research, and entrepreneurship to participate in disseminating ideas, concepts, new 
theories, or science development in the field of Management & Business through this scientific journal. Currently Binus 
Business Review (BBR) has been acreditied by DIKTI under the decree number 158/E/KPT/2021 (SINTA 2) and has been 
indexed by CrossRef, ASEAN Citation Index, Directory of Open Access Journals (DOAJ), Science and Technology Index 
2, Indonesia OneSearch, Garda Rujukan Digital (Garuda), Google Scholar, Academic Resource Index (ResearchBib) and 
Indonesian Research Repository (Neliti).

Research and Technology Transfer Office, Bina Nusantara University, Anggrek Campus, Jl. Kebon Jeruk Raya 27, Kebon 
Jeruk, Jakarta Barat 11530, Tel. +621-5350660 ext. 1705/1708, Fax.+621-5300244, E-mail: bbr@binus.edu, https://journal.
binus.ac.id/index.php/BBR/, FB: https://www.facebook.com/BinusBusinessReview



TABLE OF CONTENTS

Rini Setiawati; Friska Mastarida
Critical Factors for SMEs’ Business Sustainability through the COVID-19 Pandemic: A Systematic 
Literature Review ...................................................................................................................	    201−212

Tibrani; Shafie Mohamed Zabri; Lukmanul Hakim
An Analysis of the Relationship between Prices, Shopping Habits, Promotions, and Fashion 
Involvements in Impulsive Buying Decisions .....................................................................................       213−223

Sherly Rosalina Tanoto; Erin Go Tami
Understanding Generation Z: Work-Life Balance and Job Embeddedness in Retention Dynamics ......................     225−238

Nadhilah Husna; Hartoyo; Nur Hasanah
Redesigning Digital Marketing Strategy for Increasing Sales of Small Business: A Case Study in Pinescarf ...............      239−249

Freddy Pandapotan Simbolon; Eunice Klesia
Exploring the Impact of Confirmation, Perceived Usefulness, and Perceived Risk on User Satisfaction 
and Continuance Intention of Paylater Users ....................................................................................      251−260

Sylvia Diana Purba; Hilarius Deonaldy Wiranatha; Endang Sulistyaningsih
Increasing Commitment through the Effect of Green Training and Development and Green Behavior 
in State-Owned Bank Employees ..................................................................................................    261−270

Efrita Soviyanti; Nofrizal
The Factors Influencing Brand Love and Willingness to Pay among iPhone Consumers in Indonesia.......................     271−285

Ina Melati; Bernardinus M. Purwanto; Marwah Rizqiyati; 
Yulia Arisnani Widyaningsih; Bayu Sutikno
The Difference between Consistent and Inconsistent Planned Impulse Buying Based on External Stimulus 
and Virtual Cart Use .................................................................................................................      287−302

Index ..................................................................................................................................      303−308

Vol. 15 No. 3 November 2024

inusinusBB ReviewReviewusinessusiness

P-ISSN: 2087-1228
E-ISSN: 2476-9053


